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Wicker Park/Bucktown Cultural Community Study

Executive Summary

SSA #33 wanted to gain a better understanding of the dynamics of the creative community and
cultural heritage in the Wicker Park/Bucktown (WPB) neighborhoods in the City of Chicago. To
establish a baseline of understanding for this process, MCIC employed a two-phased approach 1)
qualitative research with targeted community stakeholders, and 2) quantitative research with
members of the Wicker Park/Bucktown creative community.

An analysis of feedback gathered from key stakeholders and creative members of the WPB
communities elicited overarching themes about the communities’ creative needs:

Affordable Space, Identity, Key Organizations and Planning are Important

1. Creatives will continue to leave WPB for reasons associated with a lack of affordable
creative and/or living space and, to a lesser degree, major life events such as marriage
and childbirth.

2. Many creatives came to WPB because there was a thriving creative community in a
neighborhood with a creative identity and an attractive aesthetic. This identity and
aesthetic remain two of the neighborhood’s most important assets. Many organizations
and businesses are interested in strategies to strengthen this identity.

3. Today, creative organizations like Around the Coyote (ATC), the Chopin Theater the
Near Northwest Arts Council (NNWAC), and others are important assets to the creative
community in WPB.

4. Many organizations and businesses report a lack of strategic, business or market

planning documents. While these may not seem necessary, they imply a lack of
rigorous, formalized planning.

Additional Context

1. In the long-term, market trends suggest that prices for residential real estate will continue
to rise, despite a short-term slowdown and some resulting conversions to rental’,

2. Anecdotal evidence from Key Informant interviews, verbatim survey responses and an
analytical walkthrough of WPB by MCIC suggest a moderate-to-high rate of commercial
turnover, especially along key corridors.

! Marks Jarvis, Gail. “The economic mess sparked by neglect and greed.” Chicago Tribune. January 7,
2008. Found at http://newsblogs.chicagotribune.com/marksjarvis_on_money/housing/index.html

Marks Jarvis quotes a Lehman Brothers report stating that housing prices will drop 15% before bottoming
out in 2009.
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Wicker Park/Bucktown Cultural Community Study

Research Purpose

SSA #33 wanted to gain a better understanding of the dynamics of the creative community and
cultural heritage in the Wicker Park/Bucktown (WPB) neighborhoods in the City of Chicago. To
establish a baseline of understanding for this process, MCIC employed a two-phased approach 1)
qualitative research with targeted community stakeholders, and 2) quantitative research with
members of the Wicker Park/Bucktown creative community.

Methodology and Sampling
Key Informant Interviews

In September 2007, MCIC conducted ten (10) key informant telephone interviews with artists and
representatives of arts organizations and businesses in the WPB neighborhoods. These
individuals were selected from a prioritized list of more than 50 community stakeholders created
by SSA #33. Each person on the list was first sent an email or letter identifying SSA #33 and
informing them of the study. MCIC followed up with phone calls to 16 of these targeted
individuals to set up interview appointments.

The Key Informants came from a good mix of cultural and artistic specializations, from historic
preservation to performance art. Each interview lasted 30 - 60 minutes. Topics of discussion
included perceptions of the dynamics, cultural heritage, assets and challenges of the creative
community in WPB. A copy of the Key Informant discussion guide may be found in the Appendix
of this report.

While these Key Informant interviews gathered rich information to inform the research topic, the
limitations of this sample are twofold:

= First, while MCIC interviewed several artists and representatives of arts organizations,
only one Key Informant represented an arts business. These interviews yielded no major
differences between the ideas of artists, arts organizations and the business owner.
Therefore, MCIC presents findings for the creative community as a whole, as opposed to
distinguishing between artists and organizations.

= Second, the vast majority of Key Informants have been involved in the WPB creative
community for 18 - 20 years. The observations made by these people are very
important, however, there was no input from younger and/or newly involved members of
the WPB creative community. The findings described in this report may give the
impression that “artists” and “young people” are essentially separate groups in WPB. In
reality, this may or may not be the case.

It is important to remember that the findings derived from these qualitative interviews represent
the observations of the ten Key Informants and do not necessarily represent the mindset of the
WPB creative community as a whole. The discussions have produced rich, varied language
useful for describing particular neighborhood issues and phenomena, and exploring them further.

The qualitative findings outline important themes about the perceived dynamics, cultural heritage,
assets and challenges of the creative community in the Wicker Park and Bucktown area that are
quantified in the next phase of this research project. The Key Informant interviews also helped to
test language for designing the survey questionnaire.
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Cultural Community Web Survey

The information gathered in the qualitative phase of this research project was used to inform the
development of a survey of the greater WPB creative community. In November 2007, MCIC
conducted a web-based survey to gain feedback from the WPB creative community. The survey
was designed to obtain information from members of the cultural community about a wide variety
of topics:

Tenure living or working in WPB

Role in the creative community

Experience with the cultural community and heritage of the area

Expenditures on rent or mortgage for creative and living space

Adequacy of creative and/or living space

Primary reasons to locate to the area and primary reasons to leave (if planning to do so)
Perceptions about costs to live or work in the area, availability of affordable live/work
space, aesthetics of the neighborhood, changes in the number of creatives living in the
area currently

= \WPB assets most/least valued

= New assets or initiatives that would most benefit the creative community

= Respondent demographics

The survey was also designed to obtain information from individuals representing an organization
or business in the Wicker Park/Bucktown community on:

Tenure of organization/business in WPB

Type of goods or services provided

Annual budget and operating expenditures

Measures of success

Strategic planning and marketing efforts

Decision to locate to WPB

Supply and demand for their services

Considering relocation and why

New assets or initiatives that would most benefit the creative organizations and
businesses in WPB

The survey ended with an option for the respondent to be included in a database of artists, arts
organizations and related businesses, to be managed by SSA #33.

To encourage members of the creative community to take the survey, SSA #33 and its project
partners sent over 3,200 email invitations to all known artist contacts in West Town (Community
Area #24) to capture Wicker Park and Bucktown, and also Humboldt Park, Noble Square, River
West, East Village and Ukrainian Village. In addition, SSA #33 and its project partners distributed
print materials to local businesses, artists and galleries to encourage survey participation.

Ten $20 gift certificates to local restaurants and retail stores were offered as incentives, to
increase the response rate. Two follow up emails were sent to alert non-respondents to the
survey deadline and to emphasize the importance of their feedback.

A total of 256 survey responses were used for analysis in this report. A copy of the survey
questionnaire maybe found in the Appendix.

i)
Metro Chicago Information Center 5



Qualitative Research Findings
Perceptions of Creative Community Dynamics

The vast majority of Key Informants emphasize neighborhood change over consistency or
stability. Slightly more than half of the stakeholders describe the WPB creative community as
being in some state of decline. Of those, the vast majority attribute the decline, to varying
degrees, to increases in the cost of living and/or work space over the past two decades.

All six Informants who moved to WPB between 18 and 20 years ago mention they did so
specifically to live in a community of artists. Of those, five mention cheap rents as another reason
for moving into the neighborhood. Three stakeholders believe the conversion of multi-family
residential, industrial and/or office buildings into condominiums is the root cause of rising
neighborhood housing costs which has, in turn, forced many artists to leave WPB.

It is important to note that three Informants also imply the decreasing number of neighborhood
artists may be associated with the maturation of the cohort that moved to WPB approximately 20
years ago. They mention major life events, such as marriage and childbirth, as reasons why
some creative community members have moved to other neighborhoods.

Three Informants observe fewer WPB community spaces catering specifically to the needs of
artists - inexpensive food and the ability to congregate and dialogue at flexible hours. Several
specifically mention the Busy Bee as a place that, until it closed ten years ago, was open 24-
hours a day and artists could buy coffee and a sandwich for under three dollars. They also say
the diner transcended economic necessities, providing a venue for the sharing of ideas and
mixing between artists and other diverse communities within WPB. Two Informants specifically
note that they moved to WPB because it provided a familiar ethnic enclave.

Four Key Informants describe the WPB creative community as vibrant and/or improving. They
see economic growth rooted in the fact that people come to the neighborhood to consume art and
music. They also point to an increase of options in eateries, retail and entertainment in WPB.
Three observed a decrease in crime since the 1990s. Three others describe an expansion in
educational programming around the arts for the greater WPB community. One Key Informant
also notes that the WPB creative community seems more organized, perhaps even
institutionalized.

Key Informants describe several important points of consistency and stability over the past two
decades. Three observe that WPB continues to retain its identity as an artist community. One
also describes youth identity as somehow tied up in the artist identity of WPB. Three others
emphasize the uniqueness of the community, but also that such uniqueness is precarious at this
point in time and should be protected. Finally, three note that Around the Coyote has been a
consistent force in the neighborhood for the past 18 years.

This began as a community where artists came to live because of inexpensive rent. We can'’t see
that now. Lots of the storefront theatres are gone. The artists are no longer at the forefront of the
community.

...[WPB is] very energetic, live and thriving. It's improving...

| felt some familiarity living in a [ethnicity omitted] community...In the 90s | became a [parent] and
became much less involved...I love all of the new choices we have in cafes and restaurants.

...we're less shoulder-to-shoulder. We're not in as close a proximity to each other as 10 or 12
years ago when there were coffee houses and greasy spoons where people just ended up together
for breakfast.
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Assets of the Creative Community in the Wicker Park & Bucktown Area

Regardless of the rise or fall of the creative community, four Key Informants describe the “artistic
reputation” or the identity of WPB as an “artist community” as an important asset. Three others
diverge to some degree describing WPB as an arts destination. The difference between these
two observations is an important one, because it may begin to deconstruct the change that has
taken place over the last 20 years.

One key informant characterizes this as “benefiting from the artistic, bohemian cultural heritage”
of WPB. As previously noted, many Informants moved to WPB because they wanted to be
around other artists. Even if those artists have left or are leaving, people may come to WPB to
consume art in one way or another (i.e. the demand for art remains an important asset).

The vast majority of Key Informants regard Around the Coyote (ATC) and, to a lesser degree, the
Bucktown Arts Fest as very important and, as noted, consistent assets to the WPB creative
community. One observes that the festival supports younger and emerging artists from the
community by providing them with a venue for exhibition. Another observes that ATC has
brought in outsiders over the years who might never have visited the neighborhood otherwise.
One believes that ATC has increased the consumption of art and other retail in the neighborhood.

However, another Informant theorizes that ATC may have encouraged the real estate investment
and condominium conversions that have been a double-edged sword to the creative community.
On the one hand, that investment has increased the availability and diversity of amenities in
WPB, as three informants celebrate new entertainment, retail, restaurant and bar options. Two
believe these amenities have helped to maintain a younger population, which is also an asset.

Similarly, one Key Informant observes that a new, more affluent population may have more
disposable income to spend on works of art. However, three Key Informants note that if an influx
of generic establishments is what characterizes this new investment, then WPB may loose the
“uniqueness” upon which it now thrives.

To a large degree, WPB has important transportation and communication assets. As two
Informants note, WPB has upwards of six major CTA bus lines as well as three Blue Line (el)
train stops. It also has at least two access points to the Kennedy Expressway and at least five
major arterial streets running through the neighborhood: Division Street, North Avenue,
Milwaukee Avenue, Ashland Avenue, Damen Avenue and Western Avenue.

The reputation that WPB is a place where people go for arts is probably valuable.

The people who are directing ATC events year-round are doing a marvelous job...That's
what brings a lot of people into the community.

This is still a young person’s magnet and has been for the past 20 years...it's just not necessarily a
magnet for young artists now.

Right now there are a lot of people coming here for art, culture, architectural uniqueness as well as
the boutiques and nightclubs, but those things are here because of the bohemian lifestyle, cultural,
architectural and historic value of WPB.

Location. It's not in the Loop, but nearby. The audience for small theatre is always young, so they
have to be able to get there by public transit or bike.
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Challenges to the Creative Community in the Wicker Park and Bucktown Area

Space issues dominate the discourse on challenges to the WPB creative community. Seven Key
Informants observe a general lack of living space that is affordable on an artist’s (often limited)
income. A vast majority also note a lack of affordable studio, rehearsal, exhibition or performance
space. Even for those who can afford it, as one Informant observed, the availability of creative
space has decreased dramatically over the past 20 years. Here it is also important to recall that
several Informants observed a decline in the number of places where members of the creative
community can congregate and dialogue.

Two Informants perceive that planning and development efforts, thus far, have either taken
advantage of - or neglected - artists. One mentioned an aldermanic campaign promise to
develop a cultural district that never came to fruition after the Alderman was elected. Another
observed that none of the recent neighborhood development efforts have taken into consideration
the needs of artists.

Two other Key Informants decry increased congestion and a lack of available parking. Two
others very passionately describe a limited awareness on the part of WPB residents of the
neighborhood’s cultural history as both an immigrant and artistic center (Nelson Algren, etc.). As
previously noted, cultural heritage is an important component of the WPB reputation as a creative
community.

It's always about space —where is the most square footage?

The challenge is finding space to work. We've approached the Chopin about productions, but
they’re always full, sometimes with a 2-year waiting list.

The rents are too high and there’s been overdevelopment at this point...bowling alley-sized condo
conversions.

Filter [coffee shop] closed; this fractured the community even further. Gathering places exist less
and less.

...[they] need to be much more proactive and demand that new development needs to be much
more considerate of arts and culture.

One former Alderman ran under the promise that he would create an arts district. When he was
elected, he forgot that promise.

There really is a general lack of awareness or a disinterest in the historical and cultural background
of this neighborhood that goes back 100 years.

Observations

Very few Key Informants are familiar with the general concept of Special Service Areas or SSA
#33, specifically. Therefore, they do not fully understand the programming or financial capacity of
the organization. This implies that the SSA should develop a cohesive, comprehensive marketing
and/or outreach campaign to raise awareness of SSA #33 in WPB. In addition, the majority of the
following recommendations focus on developing strategies to alleviate the challenges associated
with a limited supply of space for living and working, available at a price point that artists can
afford.

Five Informants recommend strategies to increase the affordability of studio, rehearsal, exhibition
and/or performance space. Four respondents conceptualized a large-scale community building
with space for meetings, studios, rehearsals, exhibitions and performances. Two Key Informants
suggest using publicly-owned or vacant lots as spaces for creativity. Finally, three advocate
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offering mortgage assistance in the form of grants or tax breaks to those using space for creative
purposes in WPB.

Four Informants provide suggestions for strategies to increase the availability of affordable
housing to artists. One specifically suggests preserving the existing stock of affordable rental
housing. Three others advocate encouraging the involvement of artists in planning efforts, in
hopes it will alleviate the affordable housing shortage.

Half of all Key Informants suggest strategies to increase marketing and visibility among the WPB
creative community. Four would like the SSA to facilitate a large-scale collaborative marketing
effort to raise the visibility of artists, arts organizations and arts businesses in WPB. One Key
Informant suggests that SSA #33 bring in arts marketing experts to provide workshops to
business members of the creative community. Another suggests bringing in students from local
universities to provide direct consultation on marketing and strategic planning. Two informants
would like the SSA to initiate a “buy local” campaign to encourage the sale of art in WPB.

Three Informants believe the SSA should solidify the artistic identity, elevate the cultural heritage
and increase local participation in WPB by commissioning public art projects. Another suggests
renewing the effort to designate WPB as a cultural district.

Finally, several Key Informants think the SSA should make specific resources directly available to
the creative community. Three suggest developing a pool of money, available through a grant
process, while two would like to call on staff members directly for some sort of assistance.

Get involved space-wise either by preserving or supporting rental properties. Get the city involved
with making premises available as rental housing. It doesn’t have to be live/work.

Involve artists more in meetings. The SSA is relatively new as a separate activity, so people are
still learning that it exists and that it can help them.

They could help fund artistic efforts to make the community a better place to live through more
public art. They could help support the creation of goods and local venues, because none of them
are community based.

Build a huge database that organizations like ours and other arts organizations can use to promote
what we do.

A community location for creative arts could do a lot if they got the creative community involved in
the building or room.

Help artists learn about marketing in a workshop setting, but it has to be done by people that are
also creative or can relate to the artists themselves. Business people overwhelm me.
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Quantitative Research Findings
Research Study Parameters

The purpose of this study is to better understand the creative community of the Wicker Park and
Bucktown area (WPB). SSA #33 and MCIC agreed to define creative community as “professional
artists and musicians; informal (amateur) artists and musicians (such as people who participate in
choirs, drum circles, or knitting circles); and people associated with arts organizations or
businesses.”

Furthermore, for the purposes of this study, we define the study area as the area between
Fullerton (north) and Kinzie (south); the North branch of the Chicago River (east) and
Humboldt/Sacramento, Kedzie, Grand and Rockwell (west). This area encompasses all of West
Town (Chicago Community Area # 24) and a portion of Logan Square (#22).

Secondary sources can tell us exactly how many paid artists, arts businesses and even
formalized arts organizations (501(c)3s) exist within a group of ZIP codes or U.S. Census tracts.
Our definitions capture the entire creative community, as opposed to a more specific subset.
However, they also make it impossible to count an entire universe of the creative community in
WPB without a more robust methodology. As such, the results of this study are useful in that they
provide a general understanding of the creative community in WPB, but they should not be
considered representative of the entire creative population in WPB.

Description of Survey Respondents

Respondents are predominantly newer to the WPB creative community. Seventy percent (70%)
first became involved 10 years ago or more recently, and 46% first became involved 5 years ago
or more recently (n=190).

Half of respondents (51%) identify themselves as artists and 22% identify themselves as arts
administrators/managers, marketers, educators or providing some other form of direct support to
the creative community (n=99).

Of all respondents (n=121) a majority (84%) identify themselves as White or European American,
followed by multiple races/ethnicities (8%) and “other” (7%). Of all respondents (n=120) only
10% identify themselves as Latino or Hispanic.

Income distribution peaks within the $25,000-$49,000 range (30%) and is lowest in the $75,000-
$99,000 range (9%). However, one in four respondents (23%) reported household incomes at or
above $100,000. A majority (57%) of respondents report deriving 25% or less of their total
household income from creative work (n=126).

Detailed Analysis of Findings

Competing Neighborhoods

As so few respondents identify ZIP codes outside of the WPB area when asked where they live
and work, it is difficult to draw a definitive conclusion about any specific competing
neighborhood(s). However, based on the responses, Lincoln Square/Albany Park (60625),
Humboldt Park (60651), Near West Side/East Garfield Park (60612, 60607), Lower West
Side/Pilsen (60608), Uptown (60640) and Lincoln Park (60614) may be worth further investigation
as competitors in the creative market.
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Respondents who left WPB

The data suggests that the majority of respondents who do not currently live or work in WPB, but
did at some point in the past 20 years (n=38), spent 5 or fewer years living and/or working in the
neighborhood. A maijority of this group say they left because of rising rent/mortgage costs for
living and/or creative space. Two other important reasons for leaving are major life events and
finding affordable housing outside of WPB.

Creative Space

About two thirds of respondents (68%), believe their creative space is adequate for their needs
(n=153). Perhaps because of the permanency of their investment and control over it, owners are
more likely than renters to say their creative space is adequate for their needs. Of those who do
not, the top response was the space is not large enough. In this same group, many also feel their
space lacks art-specific amenities or they cannot afford their space.

Just under half of the respondents (49%) rent their creative space, while 40% own. When
comparing owners to renters (not including those specifying “Other”), there were statistically
significant differences in reasons why their creative space is inadequate. Renters were more
likely to say the space needs repairs and/or they can no longer afford the space. Cross-
tabulation analysis also reveals that renters are more likely to spend less than $1,000 on their
creative space. Owners are more likely to spend more than $2,000.

Finally, two thirds of respondents (66%) report that their creative and living spaces are one in the
same (n=152).

Living Space

Almost three-quarters of respondents who currently live in WPB (72%) feel their living space is
adequate (n=50). In contrast to responses for creative space and/or live/work space, a clear
majority (58%) of respondents own their living space (n=50).

Those who feel their living space is inadequate (n=12) report a lack of square footage, art-specific
amenities and repairs, or maintenance as the main issues. Generally speaking, owners spend
more and feel their living space is adequate for their needs.

There are no statistically significant differences in owners vs. renters feeling their space is
inadequate; however there are two suggestive differences between the groups. Renters are
more likely to say their living space has inadequate parking and their living space needs repairs
or maintenance. Owners are more likely to say their living space is not large enough (square
footage) and it lacks art-specific amenities (such as lighting, ventilation, delivery dock, sound
proofing).

Dynamics of the Creative Community

Respondents (n=68) report they originally came to WPB to live near other creatives (28%), for
affordable living and/or creative space (21%) and/or because they were attracted to the aesthetic
“feel” of the neighborhood (18%). A majority of respondents (72%) either agree or agree strongly
that there are fewer artists living or working in the neighborhood (n=68). The vast majority of
respondents (89%) either agree or agree strongly that the cost of renting or owning a living space
in the neighborhood has increased (n=69). Similarly, the majority of respondents (76%) either
disagree or disagree strongly that the cost of renting or owning a creative space in the
neighborhood has decreased (n=67). As for real estate supply, a majority of respondents (60%)
either agree or agree strongly that there are fewer combination live/work spaces available in the
neighborhood (n=69).
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Assets of the Creative Community in WPB

A majority of respondents rank the neighborhood’s “identity as an artist community” (61%) and
“access to public transit and expressways” (51%) as one of the top five assets of the Creative
Community in WPB (n=122). Supporting the conclusion that identity is an important theme, many
choose “identity as a young community” (43%) or the “aesthetics (the “look” or “feel”) of the
neighborhood” (41%) as assets to the creative community.

However, 23% of respondents rank “creative organizations” as the number one asset (41% in the
top five). Of those who select this response, most identify Around the Coyote, Chopin Theater,
and Near Northwest Arts Council specifically.

Contradicting findings from the Key Informant interviews and many verbatim responses, many
respondents rank “affordable studio/rehearsal space” (41%) or “available exhibition/performance
space” (43%) as one of the top five assets to creatives in WPB.

Respondents who Anticipate Relocating outside of WPB

Almost one in three respondents (30%) anticipate relocating their living and/or creative space
outside of WPB in the next year (n=120). Of those, a majority (76%) say that rising rent/mortgage
costs for living space and/or creative space is the main reason that they would consider leaving
(n=34).

There is a statistically significant difference in those moving their work space only (as compared
to moving living space only, or both), as they are more likely to anticipate relocating because they
found suitable and affordable studio, exhibition, rehearsal or performance space in a different
neighborhood.

Description of Responding Organizations and Businesses

Forty-three percent of respondents report they represent either an organization (16%) or business
(27%). Of these, 46% report their role in the organization or business as sole proprietor (self
employed) and 14% report being owners (n=52) .

Similar to creatives, the largest share of responding organizations and businesses (44%) came to
WPB five or fewer years ago (n=52).

Of 52 organizational/business responding, 40% provide painting/drawing, 29% provide film/visual
media, 29% “Other”, 27% music, 25% sculpture and 25% provide art education/art lessons.

Evaluation, Planning and Marketing

Cross tabulation analysis reveals there are statistically significant differences between
organizations and business in the way they measure success. Organizations are more likely to
measure it using the number of students, number of members and surveys as indicators.
However, businesses are more likely to gauge success through revenues from the sales of goods
and services.

In terms of financial planning, almost one in three responding businesses and organizations
(32%) report that their annual budget has not been determined (n=52). Comparatively,
businesses are less likely to report an annual budget than organizations.

As a share of revenue, most business and organizational respondents say that upwards of 75%
of their operating income is derived from earned income. One third of the organizations (31%)
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get a portion of their operating income from public sources. Forty-two percent receive as much
as 50% their operating budget from earned income.

Two thirds of responding organizations and businesses (65%) report engaging in strategic
planning annually, with 15% planning every 2-3 years (n=48). However, almost all of these
respondents (98%) report they do not have a written strategic or business plan (document).

Almost all responding organizations and businesses (n=48) say they market their goods and
services by word of mouth, followed by web site promotion, invitations and/or announcements
and free media coverage including reporting, interviews and event calendars. Similar to strategic
planning, the vast majority do not have a written market plan (document).

Reasons for Locating in WPB

Responding organizations and businesses (n=47) rank affordable space, proximity to the creative
community, proximity to home/living space, and size/adequacy of space in their top three
reasons that they originally located in WPB.

Dynamics of Creative Organizations and Businesses in WPB

Most responding organizations and businesses (n=48) agree or strongly agree that they have
experienced an increased demand for goods and services.

Space

Similar to creatives themselves, the majority of responding organizations and businesses (70%)
agree or strongly agree that their space is adequate (n=50). As only 6 respondents are neural or
disagree with the statement, it is difficult to draw suggestive conclusions about their reasons.

The maijority of businesses and organizations (88%) say they do not intend to move within the
next twelve months. However, a majority of responding organizations and businesses disagree
or strongly disagree that the amount they spend per month on space, including rent or mortgage,
utilities, insurance and/or property taxes has decreased (n=46).

Suggested Strategies

When asked to rank the top five strategies that would benefit the organizations and businesses of
WPB, the largest share of respondents (n=47) rank “branding the neighborhood as an arts
destination or artist community” as their most preferred strategy.

Respondents also give high priority to developing a pool of funding to provide grants in support of
artists, arts organizations and businesses in the neighborhood (38%); initiating a collective and/or
cross-marketing effort among local artists, arts organizations and arts businesses (34%);
developing affordable start-up space and associated services for the creative community (30%);
and creating a directory of funding sources available to arts organizations (30%) in their top three
preferred strategies.
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Recommendations

The following recommendations are presented in chronological order of implementation. Each
one builds upon the previous one and, where possible, is paired with a suggested funding source.

I. Year One

Strateqgy 1: Investigate ways to capitalize on the short term market slowdown to preserve the new
influx of affordable rental housing

According to Altos Research figures, in 2007, the median home price in Wicker Park remained
flat, while it decreased in Bucktown?. The average time that a home remained on the market
increased slightly in both neighborhoods, while inventory decreased, suggesting that the
condominium market has continued to sour over the past year.

With flat or decreasing home values, owners have converted some of their stock into rental
housing. Unfortunately, rental prices will likely climb, as owners seek to recoup losses in
appreciation and economic forces move toward equilibrium ®. Therefore, what is needed is an
effort to preserve existing multifamily rental housing stock at key levels of affordability and,
ideally, an effort to market that stock to creative tenants.

Recently, The MacArthur Foundation funded a 10-year, $100-million initiative, entitled Window of
Opportunity, to preserve affordable rental housing across the country. The Urban Land Institute
has received MacArthur funding to lead The Preservation Compact, which is focused on
preserving affordable housing in Cook County. The Compact has developed a Rental Housing
Action Plan, built on six Keystone Initiatives, to preserve at least 75,000 affordable rental units in
Cook County by 2020.

What follows is a description of each initiative taken from the Action Plan, along with
recommendations for adapting these initiatives to the neighborhood level. MCIC also
recommends that SSA #33 reach out to the Preservation Compact for additional advice and/or
potential partnership opportunities.

Preservation Compact Strategy

m A Preservation Fund to increase capital flow
to properties at risk of being lost from the
affordable rental market.

m An Interagency Council composed of

SSA #33 Adaptation (Funding)

m A similar fund that prioritizes rehabilitation
projects with live/work space or art-specific

amenities in WPB. (New TIF district)

m Cultivate or develop existing relationships

governmental partners key to preservation, to
improve coordination and information flow to
preserve at-risk properties.

with local Aldermen, DOH, IHDA, housing
experts and local affordable housing
developers to facilitate coordination and buy-
in.

m A Rental Housing Data Clearinghouse and

m A robust data collection and distribution

early warning system for buildings facing
expiring subsidies or otherwise at-risk of
leaving the affordable rental market.

effort aimed at compiling a detailed inventory
of WPB housing stock, especially at-risk
properties and those with arts amenities.
(SSA Revenues and/or Grand Victoria
Foundation)

m Distributing materials to (or otherwise

m An Energy Savers Program to cut operating

2 http://www.bergproperties.com/market_trends/cityofchicago_wickerpark.php and
http://www.bergproperties.com/market_trends/cityofchicago_bucktown.php

3 Tully, Shawn. “Real estate: Buy, sell, or hold?.” Fortune. November 7, 2007. Found at
http://money.cnn.com/2007/11/06/real_estate/home_prices.fortune/index.htm.
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costs for owners of affordable rental educating) landlords about energy cost
properties. savings programs. (Grand Victoria
Foundation, IL Clean Energy Community Fdn)
m A Chicago-area Rental Housing Alliance to | m Distributing materials or providing legal

help tenants seek new ownership in at-risk advice to groups of tenants in at-risk buildings
buildings. for conversion. (Grand Victoria Foundation)
m Lowered property taxes on multifamily m No analogous solution, at the neighborhood
rental buildings to bring them in line with level.

those on single-family homes and reduce the
burden on both owners and tenants.

Strategy 2: Comprehensive Inventory of Commercial and Residential Space

To connect creatives with suitable housing and commercial space opportunities, SSA #33 must
first fully understand the building stock of WPB. Specifically SSA #33 would benefit from a
comprehensive database with detailed information on all commercial and residential units within
the boundaries identified by this study, including:

Market value;

Assessed value;

Tenure;

Name and contact information of owner;
Vacancy;

Amenities (especially art-specific);

Square footage;

Governmental affordable housing subsidies;
Special designations, such as location within a historic district
Age and quality of structure; and

Existing commercial fixtures/amenities.

This will require a substantial investment in either primary data collection or acquisition from a
reliable private source. Some of the information is publicly available from the City of Chicago
through the Department of Construction and Permits (DCAP). As West Town has seen
tremendous turnover in the past several years, other information on amenities is available
through the Multiple Listing Service (www.mls.com). However, undoubtedly a large portion of this
effort will have to rely on direct communication with owners and/or tenants.

The SSA will likely need to invest some of its tax revenue in this undertaking, but the Grand
Victoria Foundation Economic Development program guidelines specify priorities in “expanding
housing options” and “link[ing] workforce development efforts to...housing."4 Based on those
themes, the SSA may be able to package this effort along with other strategies to produce a
viable proposal.

Strategy 3: Develop new and strengthen existing partnerships in order to bring capacity-
expanding resources to residents and the business community.

Part A: Subsidize the staff time of a delegate agency to provide housing counseling to groups
interested in cooperative solutions and individuals who qualify for subsidized housing
opportunities.

The survey identifies many organizations that are important assets in the neighborhood. For
instance, NNWAC has substantial experience in mixed use artist cooperative development,

* http://www.grandvictoriafdn.org/images/stories/pdfs/coreguide.pdf
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specifically within WPB. Furthermore, Neighborhood Housing Services of Chicago
(www.nhschicago.org) is a HUD delegated housing counseling provider headquartered on the
Milwaukee corridor. The organization provides home ownership education and a variety of other
services to assist Chicagoans seeking affordable housing. Finally, the Wicker Park Chamber of
Commerce has several real estate interests represented among its members. All of these
represent assets that should be leveraged to provide housing counseling services to the artists of
WPB.

MCIC recommends that SSA #33 approve a modest annual allocation to NNWAC, in
compensation to directly provide or otherwise organize workshops, individual and group housing
counseling opportunities.

Part. B: Partner with organizations to present workshops of forums to help WPB cultural
organizations development marketing or business plans.

The web survey results indicate a lack of business and marketing planning by WPB cultural
organizations. This may due to both time and financial constraints. To assist these organizations
in strategic planning efforts, SSA 33 can serve as a connector between local businesses and
technical assistance providers. Recommended partners include:

- Arts and Business Council of Chicago

- Chicago Artists' Coalition

- Chicago Artists Resource

- Chicago Department of Cultural Affairs

Il. Year Three

Strategy 4: Creative Use of Transitional Space — incentives, cost sharing, assistance with zoning
and permit issues

Strategies 1 - 3 involve components to strengthen key relationships between arts organizations,
building owners, government and nonprofit organizations with vested interests in WPB and the
creative community. MCIC proposes to further leverage these relationships and information
derived from the unit inventory to find adaptive, transitional, creative uses for underutilized
commercial space, specifically on the upper floors of buildings along the three interior corridors of
WPB: Milwaukee Avenue, North Avenue and Damen Avenue.

The SSA can provide exhibition space to artists by leveraging relationships with strong arts
organizations, such as Around the Coyote, to work with volunteers to select a series of artists
who will show their work in underutilized spaces. Meanwhile, the Chamber of Commerce should
leverage relationships with land owners and contractors to publicize an RFP that will offer the
owners of underutilized commercial units grants (or subsidized loans) for rehabilitation. In
exchange, owners would be expected to allow artists to show their work within the space for an
amount of time equal to the rent value of the rehabilitation.

There may also be ways to adapt this strategy in the long-term, to provide studio space in
exchange for rehabilitation funding. The SSA will need to leverage relationships with Aldermen
and other government officials to streamline the acquisition of requisite permits and/or zoning
exceptions.
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The SSA should use tax revenues, Grand Victoria funding and, wherever possible, City of
Chicago Troubled Buildings Program5 funds to rehabilitate these spaces for transitional use as
gallery, exhibition and/or performance space.

Strateqy 5: Branding Campaign Showcasing the Creative Community

In recent history, the idea of branding an arts and culture district within the SSA boundaries along
the major corridors of WPB has had some traction. This usually involves using marketing, urban
design and large-scale development of flagship cultural amenities to create or support an historic
arts and culture destination °. However, some critics of these entrepreneurial7 development
strategies privilege the private sector over the public good, as they tend to concentrate on
creating destinations for tourists, as opposed to local populations®, while others have suggested
that such investment actually contributes to the gentrification and displacement of lower income
populationsg, specifically the artists and other creatives who are the backbone of WPB'’s creative
identity.

For these reasons, MCIC recommends that the SSA engage the creative community in its
branding and/or urban design processes, primarily and specifically those identified by this study.
Creatives should be invited by identified organizations and word -of-mouth to a comprehensive
community input process that seeks their input, not only on aesthetic aspects but also on project
proposals in the comprehensive planning process. It will also be important that the SSA

1) work through, or in conjunction with, the organizations identified in this study;

2) provide and distribute regular updates on the process to creatives through
said organizations;

3) deliberately reach out to Latino arts organizations and artists in and around
WPB in order to involve stakeholders representative of the greater community;

4) widely publicize strategies to make housing and studio space affordable to
artists in WPB before and throughout the branding process; and

5) disclose findings from any impact studies in a timely fashion, especially with

respect to property and housing prices to build trust and buy-in from the
creative community.

Ideally, local artists should be commissioned whenever the branding effort calls for the production
of art: logos, advertisements, banners, public art, etc. Likewise, MCIC recommends building
relationships with businesses (new and old) in WPB for the purpose of using interior walls as

® City of Chicago web site, description of Troubled Buildings Program , found at
http://egov.cityofchicago.org/city/webportal/portalContentltemAction.do?BV_SessionID=@@@ @ 159467954
1.1200356094@@@@&BV_EnginelD=ccceadeddggdidfcefecelldffhdfgk.0&contentOID=536940747&conte
nTypeName=COC_EDITORIAL&topChannelName=HomePage

® Mommaas, H. (2004) ‘Cultural clusters and the post-industrial city: towards the remapping of urban
cultural policy, Urban Studies, vol.41, no.3, pp.507-532.

Strom, E. (2002) ‘From pork to porcelain: cultural institutions and downtown development’, Urban Affairs
Review, vol.38, no.1, pp.3-21.

Strom, E. (1999) ‘Lets put on a show! Performing arts and urban revitalization in Newark, New Jersey’,
Journal of Urban Affairs, vol.21, no.4, pp. 423-435.

" Grodach, C and Loukaitou-Sideris, A. (2007) ‘Cultural development strategies and urban revitalization’,
International Journal of Cultural Policy, vol.13, no.4, pp. 349-370.

8 Eisinger, P. (2000) ‘The politics of bread and circuses: building the city for the visitor class’, Urban Affairs
Review, vol.35, no.3, pp.316-333.

Zukin, S. (1997) ‘Cultural strategies of economic development and the hegemony of vision’, in The
Urbanization of Injustice, eds A. Merrifield & E. Swyngedouw, New York University Press, New York.

9 Ley, D. (2003). ‘Arts, aestheticisation, and the field of gentrification’, Urban Studies, vol.40, no.12, pp.2527-
2544,
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gallery space. As an incentive to businesses, a small percentage of any resulting sales should go
to the business owner.

Outreach to Latino populations throughout branding, marketing and planning processes is
specifically recommended for two reasons. First, such outreach contributes to an inclusive
planning process and results in strategies more reflective of the greater WPB arts community.
Secondly, the SSA benefits from increased involvement of artists and arts organization located
near the far western boundary of the study area in the form of additional resources, ideas and
organized civic participation.

Additionally, the SSA can use and build upon existing branding and marketing tools such as the
City of Chicago’s historic landmark designationsm. Two historic districts, Wicker Park and
Ukrainian Village, overlap with the WPB project study area. The economic development
preservation incentives eligible for commercial and residential rehabilitation projects within the
districts are another potential resource for the SSA™.

Ill. Year Five

Strateqgy 6: Rehabilitate Existing Building for Multiple Uses, Including Organizational, Exhibition,
Studio, Live-work and Arts Education

While perhaps not as strong a market as WPB, Hyde Park is a neighborhood with similar housing
market trends'? and a strong creative community supported primarily by the University of
Chicago. In April of 2006, the Hyde Park Art Center completed the rehabilitation of an
underutilized printing house involving all of the above components, besides live-work space:

Ten months of work produced an energy-efficient building with studio, gallery and
community spaces on two floors. The building’s first floor contains three main gallery
spaces, 8,000 square feet of teaching space, a community center, library, and café. Its
most dramatic feature is a set of five coiling doors that can transform the large gallery
facing Cornell Avenue into an indoor-outdoor space for community festivals. The second
floor houses offices, more galleries and classrooms, as well as studio space for both
University of Chicago visual arts faculty and for resident artists from around the world.

The building’s signature space is an 80 foot long, 10 foot wide glass and steel fagade and
catwalk on the second floor. With front and back roll-down screens, it becomes a digital
projection facade visible from both the street and the gallery. With ten projectors and six
computers, the wall can host digital media or, with the screens rolled up, live performance
pieces on the catwalk. The first work for the facade is a video projection project created
by Ifiigo Manglano-Ovalle, with help from Mark Hereld, a computer scientist and physicist
from University of Chicago affiliate Argonne National Laboratory. The piece will be a live
action work generated by a weather station built on the side of the building.

A 1,600 square foot resource center, known as “4833: rph.,” with a library and conference
room, provides a place for arts education organizations, artists, parents, and teachers to
meet, talk and receive professional development instruction. Eight thousand square feet
of space on the ground floor is used for studio and classrooms, and for courses in
ceramics, painting, drawing, photography, knitting, and the textile arts.

10 City of Chicago Landmarks Division, information available at http://www.cityofchicago.org/Landmarks/

11 City of Chicago website, economic development incentives flyer for historic landmarks and districts, found
at: http://www.cityofchicago.org/Landmarks/pdf/Incentives_Flyer2.pdf

12 http://www.bergproperties.com/market_trends/cityofchicago_hyde_park.php
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Public transportation makes the Center very accessible to visitors from other areas of the
City, as it is located at the back of a Metra station, along three major bus routes and right
off Lake Shore Drive. *

This structure combines “destination” with “community” by providing both exhibition space and
opportunities for artists and other neighborhood residents. Likewise, it has contributed to the
branding of Hyde Park as a creative community.

From site selection to opening, the entire project took 6 years to complete. Strategy 2 should
therefore also serve a preliminary site selection and evaluation function for such a development
project. Likewise, the SSA will need to encourage cooperation between strong creative nonprofit
organizations in WPB to either form a new board of directors for such a facility or select an
appropriate organization to spearhead the project. Finally, the same spearheading organization
will need to collaborate with both the branding effort (to insure continuity of features and
aesthetic) and a local affordable housing developer (to navigate complex public funding streams
and regulations).

Besides site selection, funding will likely be the most difficult aspect of such a project. However,
the Hyde Park Arts Center was able to raise 5.6 million dollars for their project from the following
sources

« City of Chicago ( $1 million)

« State of lllinois Illinois First program ($400,000)

* The Kresge Foundation (250,000)

* The Polk Bros. Foundation ($125,000)

« lllinois Clean Energy Community Foundation ($100,000)

« lllinois Department of Commerce & Economic Opportunity ($100,000)

* The John D. and Catherine T. MacArthur Foundation ($50,000)

* Board of Directors ($2.4 million)

« Individual Support ($1.15 million)

« LISC/Chicago ($1,000,000 bridge loan)

« lllinois Facilities Fund ($750,000 bridge loan)

Many of the funding sources above prioritize environmentally sustainable building techniques in
their capital grantmaking, which is also true of Low Income Housing Tax Credits (LIHTCs).
LIHTCs have been successfully employed in funding mixed-use residential developments. The
SSA may also want to leverage relationships with affordable housing providers to investigate
other public sources of funding for affordable housing development, such as the city of Chicago’s
CLASS 9 and Multifamily Project Financial Assistance programs.

13 http://www.lisc-chicago.org/documents/Hyde_Park_Arts_Center.pdf
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Wicker Park/Bucktown Cultural Community Study
Appendix A

Cultural Community Web Survey Detailed Codebook

The Wicker Park/Bucktown Cultural Community Web Survey began with a question to identify
qualified respondents — those who are currently or were previously involved in the creative
community.

1. Are you currently / were you involved in the creative community of the Wicker Park and
Bucktown area at any time in the past 20 years? (n=256)

Yes - 81%
No - 19%

Those who said “No” skipped to the end of the survey.

Respondents were asked about their experience living and/or working in the Wicker Park
and Bucktown area.

2. When did you first become involved in the creative community of the Wicker Park and
Bucktown area? (n=190)

First Involvement in Area
50% - 46%

40% -

o |
30% 24%

20% | 1%
109 | 6% 6%
0% | Il

0 -5 years 6-10 11-15 16 -20 More than
ago years ago years ago Yyears ago 20 years
ago

3. How are/were you involved in the creative community?

How are/were you involved in the creative community? (n=99)
(Multiple Responses Coded)

Artist (includes all types of visual and performing arts) 51%
Arts administration/management, marketing, education, technical

and/or other direct support of the creative community. 22%
Board member, donor, volunteer and/or other indirect support of

the creative community. 16%
Other 12%
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4. Do you currently live or work in the Wicker Park and Bucktown Area? (n=190)

Yes - 65%

No - 35%
Those who said “yes” (currently live or work in Wicker Park/Bucktown) skipped to Question 10.
5. Did you ever live or work in the Wicker Park and Bucktown area in the past 20 years? (n=66)

Yes - 58%
No - 42%

Those who said “No” to Question 4 and Question 5 (who do not currently live or work in Wicker
Park/Bucktown and who have not lived in Wicker Park/Bucktown in past 20 years) skipped to the
end of the survey.

Those who said “Yes” to Question 5 (those who do not currently live in Wicker Park/Bucktown but
have lived or worked in Wicker Park/Bucktown in the past 20 years) were asked...

6. For how long? (n=38)

How Long Did You Live and/or Work in the Area?
80% -
1 69%
60%
40% -
20% e
5% 5% 5%
0% ‘ (- I .
0 -5 years 6-10 11-15 16-20  More than
years years years 20 years
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7. What is your current home ZIP code? (n=38)

Wicker Park/Bucktown Area

60647 (Bucktown) 11 30%

Other Areas
60625 (Lincoln Square/Albany

Park) 3 8%
60651 (Humboldt Park) 3 8%
60607 (Near West Side) 2 5%
60608 (Lower West Side) 2 5%
60640 (Uptown) 2 5%

8. What is the Zip Code of the space where you currently spend the most time working on or
supporting creative activities? (n=37)

Wicker Park/Bucktown Area

60647 12 32%
60622 5 14%

Other Areas
60625 (Lincoln Square/Albany
Park) 3 8%

60608 (Lower West Side) 2 5%
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9. Which of the following are the 3 most important reasons for your decision to leave the
Wicker Park and Bucktown area? (Respondents were asked to select up to 3 reasons) (n=37)

Reasons to Leave Wicker Park/Bucktown Area
(Respondents who do not currently live or work in area
but who have lived or worked in the area in the past 20 years)

Rising rent/mortgage costs for living space and/or creative
space 54%
Maijor life event (marriage, childbirth, new job, etc.) 41%
Found affordable housing to rent/own in a different
neighborhood 41%
Change in aesthetics (“look” or “feel”) of the neighborhood 24%
Less racial/ethnic diversity in the neighborhood 19%
Lack of suitable studio, rehearsal, exhibition and/or
performance space 11%
Less economic diversity in the neighborhood 11%
Found suitable studio, exhibition, rehearsal or performance
space in a different neighborhood 11%
Rising cost of living (food, clothing, incidentals, etc.), relative
to other Chicago neighborhoods 5%
Wanted to be part of a creative community in a different
neighborhood 5%
Decline in number of artists and/or musicians living/working in
the neighborhood 3%
Found affordable studio, exhibition, rehearsal or performance
space in a different neighborhood 3%
Wanted access to better schools 0%
Other 11%

= Of those who said “Other” (n=3), responses were ...
0 ‘I still sometimes show up at Acme Artworks.”

0 “Near work-walk instead of el or bus.”
0 “Worked off and on with a variety of arts projects in Wicker Park.”

Respondents were asked to answer a series of questions about the space where they
currently spend the most time working on or supporting creative activities.

Those who currently live or work in Wicker Park/Bucktown were asked...
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10. What is the ZIP Code of the space where you currently spend the most time working on or

supporting creative activities? (n=150)

Wicker Park/Bucktown Area

60622 76 51%
60647 48 32%
Other Areas

60608 (Lower West Side) 3 2%
60612 (Near West Side/East Garfield

Park) 3 2%
60614 (Lincoln Park) 3 2%
60607 (Near West Side) 2 1%
60625 (Lincoln Square/Albany Park) 2 1%

11. Do you rent or own this space? (n=152)

Rent - 49%
own -40%

Other - 11%

12. Approximately how much did you spend last month on this space, including rent or mortgage
and standard overhead expenses (heat/air conditioning, gas, electricity, insurance, property

tax and routine maintenance)?

less than $500 18%
$501-$ 700 12%
$701-%800 7%
$ 801 - $1000 13%
$1001 - $1200 11%
$1201 - $1400 10%
$1401 - $1600 5%
$1601 - $1800 1%
$1801 - $2000 3%
$2001 or more 20%
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Respondents were asked to select the statement that best represents their opinion about their
current “creative space.”

13. The space where | currently spend the most time working on or supporting creative activities

is adequate for my needs.

Strongly Strongly
Agree Agree Neither | Disagree | Disagree
17% 51% 12% 17% 3%

14. Those who answered “Neither,” “Disagree” or “Strongly Disagree” were asked “Why do you
say that?” Multiple responses were coded.

Not large enough (square footage) 90%
Lacks art-specific amenities (such as

lighting, ventilation, delivery dock,

sound proofing) 57%
Can'’t afford it 53%
Must share the space with others 43%
Needs repairs or maintenance 37%
No parking 23%
Not enough individual control over the

space 20%
Building management/landlord

restrictions 20%
Conflict(s) with neighbors (noise, etc.) 13%
Not secure enough (safety) 7%
Other 3%

= Of those who said “Other” (n=1), the respondent said “Bad foot traffic.”

15. Do you live in this same space (unit)? (n=152)

Yes - 66%
No - 34%

Those who said “Yes” to question 15 (live in same space) skipped to question 22. Those who
said “No” to question 15 (do not live in the same space), were asked question 16.
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Respondents were asked about the space where they currently live.

16. What is the ZIP Code of the space where you currently live? (n=49)

Wicker Park/Bucktown

Area

60622 15 31%
60647 12 24%
Other Areas

60657 3 6%
60612 2 4%
60630 2 4%
60640 2 4%
60651 2 4%

17. Do you rent or own this space? (n=50)

Rent - 40%
own - 58%
Other - 2%

18. Approximately how much did you spend last month on this space, including rent or mortgage

and standard overhead expenses (heat/air conditioning, gas, electricity, insurance, property

tax and routine maintenance)?

less than $500 6%
$ 501 -$ 700 10%
$701-$ 800 6%
$ 801 - $1000 12%
$1001 - $1200 8%
$1201 - $1400 2%
$1401 - $1600 8%
$1601 - $1800 4%
$1801 - $2000 8%
$2001 or more 36%
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Respondents were asked to select the statement that best represents their opinion about their
current living space.

19. The space where | currently live is adequate for my needs.

Strongly Strongly
Agree Agree | Neither | Disagree | Disagree
28% 48% 16% 8% 0%

Those who answered “Neither,” “Disagree” or “Strongly Disagree” were asked “Why do you say
that?” Multiple responses were coded.

20. Why do you say that?

Not large enough (square footage) 42%
Lacks art-specific amenities (such as lighting, ventilation,

delivery dock, sound proofing) 33%
Needs repairs or maintenance 33%
No parking 25%
Not enough individual control over the space 25%
Not secure enough (safety) 17%
Must share the space with others 17%
Can't afford it 17%
Building management/landlord restrictions 0%
Conflict(s) with neighbors (noise, etc.) 0%
Other 8%

=  Of those who said “Other” (n=1), the respondent reported “It is a hole in the wall.”

Respondents were asked about the dynamics of the creative community and cultural
heritage in the Wicker Park and Bucktown area.
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21. Which of the following was the single most important factor in your original decision to live
and/or work in the Wicker Park and Bucktown area? (choose one)

Single Most Important Factor In Decision
to Live/Work in Wicker Park/Bucktown

(n=68)
Wanted to live near artists, musicians, writers
and other creative types 28%
Affordable living space and/or creative space,
relative to other Chicago neighborhoods 21%
Attracted to the aesthetics (the “look” or “feel”) of
the neighborhood 18%
Maijor life event (marriage, childbirth, new job,
etc.) 10%
Wanted to live in a racially/ethnically diverse
community 9%
Suitable studio, rehearsal, exhibition and/or
performance space 4%
Proximity to arts festivals and other arts
organizations 3%
Proximity to a variety of public transportation
options 3%
Wanted to live in an economically diverse
community 2%
Identify with local ethnic enclave (for example,
Polish, Puerto Rican and/or Ukrainian
Americans) 1%
Affordable cost of living (food, clothing,
incidentals, etc), relative to other Chicago
neighborhoods 0%
Other 1%

= The one person who specified “Other” did not to specify a response.
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Questions 22 through 33 ask the respondent to rate their opinion on the following statements.

Please select the statement that best represents your opinion
about living and/or working in the Wicker Park/Bucktown community.

Strongly Strongly

N= Agree | Agree | Neither | Disagree | Disagree
The cost of renting or owning a living
space in the neighborhood has increased. 69 61% 29% 9% 1% 0%
The cost of renting or owning a creative
space in the neighborhood has decreased. 67 3% 5% 16% 30% 46%
There are fewer eating and/or drinking
establishments in the neighborhood that
cater to the interests of the creative
community. 69 6% 26% 26% 30% 12%
There are more retail establishments in the
neighborhood that cater to the interests of
the creative community. 68 6% 25% 29% 31% 9%
There are fewer combination live/work
spaces available in the neighborhood. 69 25% 35% 35% 4% 1%
There are more rehearsal and/or studio
spaces available in the neighborhood. 68 0% 3% 45% 40% 12%
There are fewer performance and/or
exhibition spaces available in the
neighborhood. 69 9% 30% 44% 14% 3%
The aesthetics of the neighborhood (the
“look” or “feel”’) have improved. 68 6% 42% 18% 25% 9%
There are fewer artists living or working in
the neighborhood. 68 31% 41% 16% 10% 2%
There are more arts organizations
operating in the neighborhood. 69 2% 19% 49% 23% 7%
There are fewer arts businesses operating
in the neighborhood. 68 7% 40% 40% 10% 3%
There are more places where artists and
musicians can meet up and exchange
ideas. 69 3% 17% 35% 33% 12%

Respondents were asked about the assets of the creative community in the Wicker Park

and Bucktown area.
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34. Using the following list, please rank the top five assets of the Wicker Park/Bucktown creative
community today (where 1 is the most important and 5 is the least important of the five assets
you chose).

%
ranked % ranked
top within top 5
asset

Creative organization(s) 23% 41%
Identity as Artist Community 20% 61%
Access to Public Transit and Expressways 13% 51%
Available Exhibition/Performance Space 11% 43%
Aesthetics (the “look” or “feel”) of the

neighborhood 8% 42%
Identity as Young Community 6% 43%
Affordable Living Space 6% 18%
Affordable Studio/Rehearsal Space 5% 41%
Available Studio/Rehearsal Space 2% 12%
Historic Significance or Heritage 4% 27%
Tourism 4% 22%
Proximity to the Loop 2% 30%
Racial/Ethnic Diversity 2% 25%
Demand for Creative Products (Art, Music etc.) 2% 20%
Economic Diversity 2% 19%
Significant Landmarks 0% 10%
Affordable Exhibition/Performance Space 0% 2%
Other 2% 6%

= Of those who said "creative organization(s) (n=45), top responses were Around the
Coyote, Chopin Theatre, and Near Northwest Arts Council.

= Of those who said "other" (n=11), top responses fell into the categories: retail and
restaurants, affordable space, available clients, diversity and it's a great neighborhood.

35. Do you anticipate relocating outside of the Wicker Park and Bucktown area in the next 12
months?

Yes, living space only 10%
Yes, work space only 3%
Yes, both living and work space 17%
No 70%
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Those who answered “No” (do not anticipate relocating) skipped to Question 38.

Those who answered any “Yes” (anticipate relocating living, work, or both spaces), were asked a
series of questions about their decision to leave the Wicker Park and Bucktown area.

36. Which of the following has the most impact on your decision to consider leaving the
neighborhood in the next 12 months? (select up to 3) (n=34)

Most impact on decision to consider
leaving the neighborhood in next 12 months

(Respondents anticipating relocating)
Rising rent/mortgage costs for living space and/or
creative space 76%
Maijor life event (marriage, childbirth, new job, etc.) 29%
Decline in number of artists and/or musicians
living/working in the neighborhood 26%
Rising cost of living (food, clothing, incidentals,
etc.), relative to other Chicago neighborhoods 24%
Lack of suitable studio, rehearsal, exhibition and/or
performance space 21%
Rising property taxes 15%
Less racial/ethnic diversity in the neighborhood 9%
Change in aesthetics (“look” or “feel”) of the
neighborhood 9%
Found suitable studio, exhibition, rehearsal or
performance space in a different neighborhood 9%
Wanted access to better schools 6%
Wanted to be part of a creative community in a
different neighborhood 6%
Less economic diversity in the neighborhood 6%
Found affordable housing to rent/own in a different
neighborhood 6%
Found affordable studio, exhibition, rehearsal or
performance space in a different neighborhood 6%
Other 9%

= The one respondent who said “Other” reported s/he was “moving abroad.”
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37. Using the following list, please rank the top 5 items that would benefit the creative community

of the Wicker Park and Bucktown area the most? (Where 1 is the most beneficial and 5 is

the least beneficial of the five items you chose). (n=35)

Top 5 items that would benefit the creative community
(Respondents anticipating relocating)
%
% ranked | ranked
top item within

top 5
Affordable housing specifically for artists 43% 83%
A pool of funding to provide grants in support of artists,
arts organizations and businesses in the neighborhood 26% 69%
Affordable work space specifically for artists 23% 63%
Commissioned public art projects 9% 46%
Quality schools PK-12 9% 20%
Increased awareness of the history of the creative
community in the neighborhood 6% 29%
A community center with studio, rehearsal, exhibition and
performance space available at a free or reduced cost 3% 29%
A collective and/or cross marketing effort among local
artists, arts organizations and arts businesses 3% 14%
A designated arts district 0% 37%
A directory of studio, rehearsal, exhibition and
performance space in the neighborhood 0% 17%
Access to shared amenities, such as artistic and/or office
equipment 0% 17%
A directory of arts resources in the neighborhood 0% 14%
Assistance finding housing/work space specifically for
artists 0% 9%
Business services targeting the creative community 0% 14%
Educational workshops on marketing, strategic planning
and other topics designed specifically for artists 0% 0%
Opportunities for artists to convene, network and share
best practices 0% 17%
Other 0% 0%

38. Is there anything else you would like to say about the creative community, cultural heritage

and/or the Wicker Park and Bucktown area?

Verbatim responses to this question may be found at the end of this report.

To help with the analysis, respondents were asked a series of demographic questions.
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39. Are you...? (n=127)

Respondent Gender

@ Male

m Female

40. How old are you?

Under 18

0%

18 -24

5%

25-29

21%

30 - 34

13%

35-39

23%

40 - 44

14%

45-49

5%

50 - 54

9%

55 -59

4%

60 - 64

4%

65 or older

2%
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41. What is your race/ethnicity? (n=121)

Respondent Race/Ethnicity

100%
84%
80%
60%
40%
20%
7%
1%
0% Ll
QO X
@e}\"@ o
v
,b(\
R &
S \O
~ ©
42. Do you identify yourself as Latino or Hispanic? (n=120)
Yes - 10%
No - 90%
43. What is your total, annual household income, including all sources?
Total Annual Household Income
50% -
40% -
30%
30%
20% 23%
0
20% | 18%
9%
10%
0% T T T . T
$0 - $25,000 - $50,000- $75,000- $100,000
$24,999 49,999 $74,999  $99,999 or more
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44. Approximately how much of your total, annual household income is derived from your
creative work?

Percent of Income
Derived from
Creative Work

(n=126)

0 - 25% 57%
26 - 50% 19%
51-75% 5%
76-100% | 19%

Respondents were asked a qualifying question to determine whether they were an
organization or business.

45. Do you represent an arts organization or business*? (n=127)
Business - 27%
Organization - 16%
Neither - 57%

*Businesses include sole proprietors. Organizations include 501(c)(3) nonprofit organizations
and informal organizations, such as drum circles and church choirs.

Those who said they represent a business or organization were asked a series of questions
about the business or organization they represent. Those who said they did not represent a
business or organization skipped to the end of the survey.

46. Which of the following best describes your role in the arts organization or business that you

represent?
Role in Organization/Business
(n=52)
Sole proprietor (self employed) 46%
Owner 14%
Executive director or manager 13%
Director or supervisor 12%
Employee or staff 4%
Board member / volunteer 1%
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47. When did your organization or business first open in the Wicker Park and Bucktown area?

0-5 years ago 44%
6-10 years ago 17%
11-15 years ago 17%
16 —20 years ago 6%
more than 20 years ago 15%

48. What goods and/or services does your organization or business provide? (please check all
that apply)

Painting/drawing 40%
Film/video/visual media 29%
Music 27%
Sculpture 25%
Art education/art lessons 25%
Theatre 19%
Exhibition/performance space 17%
Retail/boutique/food 15%
Art support services 15%
Studio/rehearsal space 13%
Dance 12%
Artist representation/management/administration (performing arts agents) 10%
Marketing services to artists and/or other organizations/businesses 10%
Historic or cultural preservation 2%
Other 29%

= Of those who said "Other" (n=13), responses ranged from graphic design, architecture
and furniture design to poetry, photography, housing services and real estate.
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49. How do you measure success?

Revenues from the sale of goods or services 66%
Awards and/or recognition 44%
Number of exhibits 24%
Number of students 20%
Number of members 12%
Surveys 6%
Attendance and/or admissions 1%
Other 16%

= Of those who said “Other” (n=6), several respondents said the personal satisfaction they
get from their work. Others said growth of staff, ability to support arts education and
intangibles.

50. What is the annual operating budget of your organization or business?

Annual budget has not yet been determined 31%
Under $10,000 10%
$10,000 - $24,999 17%
$25,000 - $49,999 13%
$50,000 - $99,999 6%
$100,000 - $249,999 10%
$250,000 or more 13%

51. At the end of your most recent (fiscal) year, what percentage of your organization’s operating
income was derived from the following sources: (n=52)

= Most respondents said operating income was derived from upwards of 75% earned
income.

= Most respondents (69%) said they do not receive contributions from public sources, with
the remaining respondents reported receiving 30% or less from public sources.

= While most respondents (58%) said they do not receive contributions from private
sources, some respondents said they receive as much as 50%.
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Respondents who represented an organization or business were asked about the space

the organization or business uses.

52. Do you rent or own the space? (n=48)

53. Approximately how much does your business or organization spend per month on space,

Rent - 50%
own - 42%
Other - 8%

including rent or mortgage, utilities, insurance and/or property taxes?

Respondents were asked to select the statement that best represents their opinion about the
organization or business’ space.

$20,000 or more

Less than $1,000 35%
$1,000 - $1,999 33%
$2,000 - $2,999 10%
$3,000 - $3,999 10%
$4,000 - $4,999 2%
$5,000 - $9,999 8%
$10,000 - $14,999 2%
$15,000 - $19,999 0%

0%

54. This space is adequate for my organization or business.

Strongly Strongly
Agree Agree | Neither | Disagree | Disagree
12% 58% 10% 14% 6%

55. Respondents who answered that they disagree or strongly disagree were asked “Why do you
say that?”

Of the 6 respondents who did not agree with the statement top responses were, lacks art-

specific amenities, not enough individual control over the space, and conflicts with

neighbors.

Of the three respondents who said "Other", responses were...

0 “Not open to public.”

i
Metro Chicago Information Center

38



0 “We don't have an operating space - we are granted/provided the use of public
space for murals, board members provide storage of project materials at their
homes as needed.”

o “Work from home.”

Respondents representing an organization or business were asked about how the
organization or business plans for the future.

56. How often does your organization or business engage in strategic planning?

Every year 65%
Every 2 or 3 years 15%
Less frequently 6%
Never 6%
Not sure 8%

57. Does your organization or business have a written strategic or business plan (document)?

Yes - 83%
No - 7%

58. How does your organization or business market its goods and/or services?

Word of mouth and/or referrals 96%
Web site 88%
Invitations and/or announcements 63%
Free media coverage: reporting,

interviews or calendars of events 60%
Self- or sub-contracted promotion:

flyers, leaflets, etc. 52%
E-newsletter 35%
Paid advertisements 27%
Other 0%

59. Does your organization or business have a written marketing plan (document)?

Yes - 23%
No - 77%
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Respondents representing an organization or business were asked about the dynamics of
operating an organization or business in the Wicker Park and Bucktown area.

60. Using the list below, please choose the top 3 reasons for your original decision to locate your
organization or business in the Wicker Park and Bucktown area? (Where 1 is the most
important reason and 3 is the least important of the 3 you chose). Respondents were asked
to rank only three options.

% ranked % ranked

top reason within top 3
Affordable space 26% 60%
Proximity to the creative community 23% 57%
Proximity to home/living space 19% 36%
Space was adequate size for organizational/business
needs 15% 51%
Proximity to transportation and parking 2% 34%
Proximity to the loop 2% 15%
Proximity to festivals and non profit organizations 0% 13%
Other 13% 21%

= None of the 10 respondents who chose “Other” specified a reason to locate their
organization/business in Wicker Park/Bucktown.

Questions 61 through 64 asked respondents to choose the statement that best describes their
opinion about their experience since first opening in the Wicker Park and Bucktown Area.

Strongly Strongly
N =] Agree | Agree | Neither | Disagree | Disagree

My organization or business has
experienced an increase in demand for
my goods and/or services. 48 13% 54% 27% 4% 2%
My organization or business has
changed the types of goods and/or
services we offer. 48 4% 35% 25% 21% 15%
The amount that my organization
spends per month on space, including
rent or mortgage, utilities, insurance
and/or property taxes has decreased. 46 0% 9% 17% 37% 37%

The race, ethnicity, age, or economic
status of the average person consuming
the goods and/or services of my
organization or business has changed. 48 4% 31% 40% 23% 2%
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65.

Do you plan to relocate your organization or business outside the Wicker Park and Bucktown
area in the next 12 months?

Yes - 12%

No - 88%

Those who answered “No” (do not plan to relocate) skipped to Question 68. Those who said
“Yes” (n=6) were asked a series of questions regarding their decision to relocate.

66.

67.

68.

Which of the following has/had the most impact on your decision to consider leaving the
neighborhood in the next 12 months? (Select up to 3). Multiple responses coded.

= Of the 6 respondents who said they plan to relocate, top responses were rising cost of
space, lack of demand for goods or services, lack of suitable space, and aesthetics.

To what ZIP Code do you plan to relocate your organization or business? One respondent
specified ZIP Code 60302.

Which of the following would benefit arts organizations and businesses in the Wicker Park
and Bucktown area the most? (Please rank your top three choices, in descending order, from
110 3)

Top 3 Things That Would Benefit Wicker Park/Bucktown Organizations/Businesses
(n=47)
% ranked % ranked
top thing | within top 3
Facade and streetscape improvements 13% 21%
Branding the neighborhood as an arts destination or artist
community 30% 47%
A directory of funding sources available to arts organizations 6% 30%
A community center with studio, rehearsal, exhibition and
performance space available at a free r reduced cost 11% 13%
Affordable start-up space and associated services for the
creative community 15% 30%
Access to shared amenities, such as artistic and office
equipment 0% 11%
A directory of arts resources in the neighborhood 2% 13%
A web-based calendar and arts directory for visitors to the
neighborhood 0% 17%
A pool of funding to provide grants in support of artists, arts
organizations and businesses in the neighborhood 11% 38%
Educational workshops on marketing, strategic planning and
other topics designed specifically for the creative community 4% 9%
Opportunities for organizations and businesses to convene,
dialogue and share best practices 0% 17%
A collective and/or cross marketing effort among local artists,
arts organizations and arts businesses 2% 34%
Other 1% 9%

i)
Metro Chicago Information Center 41



= Of the five respondents who said "Other" responses were:

“Clean up Polish Triangle.”

“K - 8 schools,”

“Property tax reform.”

“Public art projects.”

“Visible improvement of destination.”

O0O0OO0O0
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Wicker Park and Bucktown Chamber of Commerce
SSA #33 Cultural Community Survey

Verbatim Responses
Question 38

Respondent comments below have been edited for clarity.

= Yes. We need new zoning to prevent giant retailers (and yet more banks) from taking
over all the spaces that have bred many independent local retailers, the type that create
a neighborhood worth traveling to, to shop and stroll. People won't want to come.

= [I] wish that Wicker Park had not been so “yuppified.” It is too expensive for young artists
to comfortably live and work.

= Wicker Park is becoming Lincoln Park way too quickly.
= We would like to participate in the events and [I] have felt like an outsider.

= Upscale shops, restaurants, and real estate have added much to the quality of the
neighborhood.

= Unfortunately, Wicker Park is on the downside of its creative slope. It's just a part of being
tied to the economic system that we are (both as a nation and a community) and an
unfortunate end to the real estate means.

= This partnership between Around the Coyote and the Near Northwest Arts Council is
great to see. More coordination and cooperation between the many different arts
organizations in the neighborhood could vastly improve the success of each group or
project.

= There is an increase of graffiti and vandalism, marked over the past 3-5 years, but an
overall decrease in violent crime. The city has not taken enough of a stand on this issue
or offered services to homeowners and communities within Wicker Park and Bucktown.

= There aren't many stand-up people in the industry. There are too many people
conscious of being of an artist here. Bohemia has been too commercialized here, and it
trickles down to everything--the work and the conversations.

= There are some very good ideas in the above list to keep and nourish the actual arts in
Wicker Park/ Bucktown - as opposed to only the aesthetics as represented by the
shopping options on the streets. With the gentrification and economic changes in the
neighborhood.

= The neighborhood has changed; it seems, from a place where the arts dominated the
local identity to a place where people come to shop. It seems inevitable, | suppose, but
there must be some way to stem the tide of boutiques and banks.

= The gentrification of [the] Wicker Park/Bucktown area is one of the most ravenous
usurpation of the creative community | think ever. There are a large number of people
living in the area that have no sense of community and the big business.

= The creative aspects of our neighborhood are the brand. It must be preserved, as well as
coveted and, most importantly, sold. Our brand is being diminished to the outside world.
The average tourist has little idea that this neighborhood has a rich heritage.

= The audience and market for poetry and spoken-word performance arts has nearly dried
up. The Guild Complex still survives but has less than a skeleton staff and almost no
visibility outside its mailing list. Chicago Calling happened in the Loop.
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= Thanks to the yuppie community | have to keep moving because | can't afford to live
where | used to. So again | have to move somewhere that isn't safe. You think the rich
yuppies would be more supportive of the artistic community.

= Relatively small neighborhood organizations made up of limited people should not decide
what is best for the community. It should be voted by the whole community. Most do not
know the organizations exist including small business owners who are paying.

= Recently many of the businesses that catered to the artistic and creative individuals in the
neighborhood have been closed to allow for chain stores and banks to enter into the
neighborhood (i.e. Filter closing for a bank).

= Quickly becoming “yuppified.” Hardly recognizable from several years ago. Posh
restaurants, way-expensive boutiques...

= Put a moratorium on tearing down interesting, solid old buildings. Any new development
should exemplify the most innovative thinking in architecture today and include
sustainable building practices. Green space and sunlight (i.e., no tall buildings).

= Need to get some community art programs going to deal with the increasing violence.

= My responses represent those of a resident cultural worker in this community for 35
years. The SSA should assure that the oldest residents, particularly the Latin and African
Americans partake of improvements. Please support cultural, ethnic, economic inclusion.

= My only concern is that it not develops as a 'Lincoln Park' neighborhood.

= Most of the artists and the spaces they used were run out by the real estate agents and
developers who were using their presence as bait to bring in white residents with money.
| do not consider it an artist community any more. The bars are the biggest...

= Most of friends/artists have been priced out of the neighborhood due to the double edge
sword of new housing development. Luckily, my live/work space is still affordable but |
too will be forced to move farther west and south at some point soon.

= More collaboration/coordination btw arts organizations, and more central oversight of
public art projects, while keeping democracy in artistic opportunities, would be beneficial
to both the artist and general community.

= Just that the whole gentrification argument is a joke. Neighborhoods change. They
always have and they always will. Life is change.

= It's us our opinion that due to the last 10 years of gentrification, it's forced the next
generation of artists to migrate to other neighborhoods. Thank you Wicker Park/Bucktown
Chamber of Commerce.

= |t's important to maintain economic and racial diversity.
= |t's dying.

= Its been an arts district for 20 years, and now more than ever, protections need to be put
in place to allow artists to continue working and living in the neighborhood.

= It would be nice if there was some readable, accessible study of the Wicker Park
gentrification experience that could be widely distributed - little nonprofit surveys don't
reach a very large audience.

= |tis the same old story, when people outside the creative community become attracted to
an area they all move in driving up taxes and rents. Let’s face the facts, we artists are a
lower income group and we are o.k. with that, it's part of the struggle.

= Inthe last 15 years Wicker Park has changed from an artistic community into a haven for
young urban professionals.
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In the 90's and very early in 2000 it was a much richer community for artists. It is now
getting more commercial and less cultural.

I'm not sure how the 'creative' community exists here much these days. There are few
galleries, there are few full time professional artists who live here other than perhaps
student ones. Perhaps I'm wrong - | hope so.

I'm unhappy to see chain stores like Levi's and Lenscrafters and Starbucks.

| think this area is losing its cultural heritage as the gentrification of the area forces out
working class people and changes the character of Bucktown/ Wicker Park. All of the
tear downs and cinder block condos are changing the architecture.

I love the Wicker Park/Bucktown area, but it is beginning to feel more like Lakeview or
Lincoln Park, instead of an artists' neighborhood. It is overpriced, no longer ethnically
diverse, etc.

| hope it can continue.

| have noticed many creative people leaving this area for Logan Square in the last couple
years. The rents are rising and there is more and more gentrification. The general
feeling on the streets is that this neighborhoods’ creative community is losing.

| have already left Wicker Park/Bucktown because it has become something that is
unappealing to me and unlivable. | do not enjoy the crowd or the tone in the
neighborhood anymore. And | find the stores, food, booze, and retail offerings boring and
expensive. | moved.

| do not want to leave. | like it here.

| currently live in Andersonville. | moved here to be closer to Evanston while | attend
Northwestern. | moved here 2 years ago with the hope that | could move back to the
East Village area. | am afraid that due to the dramatically increasing costs...(did not
finish sentence).

| can not believe that there are very little opportunities for new artist. | have lived in this
area for almost 10 years, and every year this so called “Around the Coyote” does nothing
but gives or saves spaces for the same artists every year.

Great cultural heritage but the actual creative community seems hugely diminished over
the last 10 - 12 years.

First, if you are serious about obtaining an outcome that represents the diversity and
current culture expand your definition to include Ukrainian Village and West Town. You
are asking broad and cross-cultural questions. Bucktown is the affordable Lincoln Park.

Even though it's a great area, the artists are moving out, the older ones are cashing out
on real estate investments and young ones can't afford to move in.

Because of rising property taxes businesses are forced to relocate and therefore the
"hub" "gathering places" and exhibition spaces and work spaces for artists are driven out
of the neighborhood. Special contingencies should be given to artist-owned space.

Around the Coyote is too difficult to get into for a starting out artist. They should
remember how hard it is to start and give us an opportunity as well.

Around the Coyote Festival has become too commercialized. The date should have
stayed the same. It is not about the advertisers making money it is about the artists
being able to show their works. That change was a big disappointment.

A neighborhood filled with swanky restaurants and boutiques do not target artists
and are intimidating for creatives just trying to get by. Gathering places like Urbis Orbis
and the Busy Bee in the old days had a good vibe and brought people together.
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Wicker Park/Bucktown Cultural Community Study

Appendix B

Key Informant Interview Discussion Guide

Wicker Park / Bucktown Arts Stakeholders
SSA #33 Cultural Audit Project
September 5, 2007

Respondent Name:

Title:
Organization/Department:
Telephone Number:
Interview Date:

Hello. My name is and I'm calling from Metro Chicago Information Center (MCIC).
Thank you for agreeing to speak with me today.

MCIC is an independent nonprofit research organization hired by Special Service Area #33 (the
Wicker Park and Bucktown SSA). We are speaking to a variety of community stakeholders to
learn more about the creative community and cultural heritage of the Wicker Park/Bucktown area.
| assure you that your feedback will be kept strictly anonymous. Our report will not contain any
names of the people we’ve spoken with.

Throughout our discussion, | will use the term “creative community” to refer to individual artists,
arts organizations and arts businesses collectively. Also, when | use the word “organization” | am
referring to both formal 501(c)(3) non-profits and other informal groups (like drumming circles or
church choirs). There may be questions for which you do not have an answer, in which case feel
free to say “l don’t know.”

| will be taking notes during the interview to help me write the report. The interview will take
approximately 30 minutes to complete.

NOTE TO INTERVIEWER: This is a guide — not a script. The purpose of this interview is to
generate rich, informative answers to the primary research questions listed below, understand the
reasons why/why not and elicit suggestions for strengthening the creative community. Ask
probing, relevant follow-up questions and allow the respondent to elaborate as much as possible,
being mindful of time constraints. Questions may be omitted if clearly not relevant or if previously
answered during another response.

WARM UP
To begin, I'd like to know a little about you.

1. How are you / your organization / your business involved in the creative community of
Wicker Park and Bucktown?
If Respondent does not represent an organization or business
a. Briefly describe your artwork.
b. How long have you been creating works of art?

2. If Respondent represents an organization or business
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a. Briefly describe the organization / business that you work for and your role
there.

b. How long have you been in that role?

c. How long have you been with the organization?

Thank you. Now | am going to ask you some questions about the dynamics of cultural heritage in

Wicker Park and Bucktown. [Interviewer: Be sure to gain an understanding of how changing

residential and business dynamics affected the cultural community, over time.]

3.

How would you describe the creative community of the Wicker Park/Bucktown area, as it is
today, to someone who is not familiar with it?

How has the creative community in Wicker Park/Bucktown area changed in the last 5 years?

a. Thelast 10 years?
b. More than 10 years ago?

What has remained the same about the creative community in the Wicker Park/Bucktown
area in the last 5 years?

a. Thelast 10 years?
b. More than 10 years ago?

Thank you. Now, I'm going to ask you some questions about living and working in the Wicker

Park/Bucktown area.

6.

10.

11.

12.

13.

Do you / your organization / your business rent or own space in the Wicker
Park/Bucktown area?

For individual artists: Is this space for living, working or both?
Would you say that this space is adequate?
a. If not, Why? (Whatis it lacking? How might it be improved?)

Approximately how much do you / your organization / your business spend on your space
each month, including rent or mortgage, taxes, insurance and utilities?

a. How have these expenses changed since you first located in the Wicker
Park/Bucktown area?
b. How much would you like to spend on your space? (What can you afford?)

When did you / your organization / your business first locate in the Wicker Park/Bucktown
area?

What originally attracted you / your organization / your business to the neighborhood?

Do you think other members of the Wicker Park and Bucktown creative community chose the
neighborhood for similar reasons?

a. If not, What might be some other reasons?

What are assets to the creative community in the Wicker Park/Bucktown area today?

i
Metro Chicago Information Center 47



14. What challenges does the creative community face in the Wicker Park/Bucktown area today?

15. Have/has you / your organization / your business ever considered relocating outside of
the Wicker Park/Bucktown area?

a. If Yes: When? Why? To where? What attracts you to this other location?
b. If Yes: What was the result (did you move)? Why?
c. If Moved: What would have kept you in the area, if anything?

16. Do you / your organization / your business anticipate moving to a new location within the
next five years?

a. If Yes: Why? To where? What makes the other location more appealing?

17. What could SSA #33 do to protect the assets of the creative community in the Wicker
Park/Bucktown area?

a. What could SSA #33 do to alleviate the challenges to the creative community in
the Wicker Park/Bucktown area?

If Respondent represents an Organization, ask Questions 17 — 31.

If Respondent represents a Business, skip to Question 32.

If Respondent is an Individual, skip to Question 45.

Now I'm going to ask you to tell me a little bit more about the organization you represent.

17. What is the need that your organization seeks to address?
a. Has that need changed over the lifespan of the organization? How? Why?
18. What is the mission of your organization?

19. What services do you provide? (these may include exhibitions, concerts, performances,
support to artists/organizations)

a. Have those services changed over the lifespan of the organization? How? Why?

20. Has there been an increase or decrease in interest (attendance) in the services your
organization provides over the last five years?

a. What accounts for that change?
b. How do you measure interest or attendance?
21. What population do you serve?

a. Has that target population changed over the lifespan of the organization? How?
Why?

22. What sources of funding (including grants, sponsorship, and earned income) supports your
organization?
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23. Approximately how much is your total annual operating budget?
24. What percent of your budget comes from each of funding types you just mentioned?

25. Please describe how your organization engages in strategic planning? What kinds of things
does your organization plan for?

26. Do you have a written strategic plan?
27. How does your organization promote its mission and activities?
28. Do you have a marketing plan?

29. What challenges does your organization face operating in the Wicker Park/Bucktown area
today?

a. What challenges to operating in the Wicker Park/Bucktown area do you
anticipate in the foreseeable future?

30. If your organization had a wish list, what would be the top three items on that list?

31. What could SSA33 do to support organizations like yours operating in the Wicker
Park/Bucktown area?

skip to Question 45

Now I'm going to ask you to tell me a little bit more about the business that you represent.

32. What is the demand that your business fulfills?
a. Has that demand changed over the lifespan of the business? How? Why?

33. What goods and/or services do you provide? (these may include exhibitions, concerts,
performances, art, arts supplies, framing services, etc.)

a. Have those goods and/or services changed over the lifespan of the business?
How? Why?

34. Has there been an increase or decrease in demand for the goods and/or services your
business provides over the last five years?

a. What, do you suppose, would account for that change?
b. How do you measure that demand?
35. How would you describe your market demographic?

a. Has that target demographic changed over the lifespan of the business? How?
Why?

36. Do sales completely cover your business expenses?

a. (If not) How do you fill in the gap?
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37. Approximately how large is your total annual operating budget?
a. What percent of your budget comes from revenues other than sales?

38. Please describe how your business engages in strategic planning? What kinds of things does
your business plan for?

39. Do you have a written strategic plan?
40. How does your business market itself?
41. Do you have a marketing plan?

42. What challenges do businesses like yours face operating in the Wicker Park/Bucktown area
today?

a. What challenges to operating in the Wicker Park/Bucktown area do you
anticipate in the foreseeable future?

43. If your business had a wish list, what would be the top three items on that list?

44. What could SSA33 do to support businesses like yours operating in the Wicker
Park/Bucktown area?

WRAP UP

45. That was my last question. Is there anything else you would like to comment on about the
Wicker Park/Bucktown area, its cultural heritage or the creative community?

Thank you very much for your time.
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Wicker Park/Bucktown Cultural Community Study
Appendix C

Cultural Community Web Survey Questionnaire

Dear Artists and Stakeholders of the Wicker Park and Bucktown Area:

We need your help! To be more specific, we need your thoughts and opinions.

SSA #33 has contracted with MCIC (Metro Chicago Information Center), an independent,
nonprofit research and consulting organization, to gain a better understanding of the dynamics of

the creative community and cultural heritage in the Wicker Park and Bucktown area.

MCIC has spoken with some members of the creative community in the Wicker Park and
Bucktown area and now we'd like to hear from you!

Please take the time to complete the following survey.

SSA #33 is the Special Service Area for the Wicker Park and Bucktown neighborhoods. The
Special Service Area program is a mechanism for contiguous industrial, commercial and
residential areas to fund expanded services and programs through a localized property tax levy.

These expanded services and programs enhance services and programs currently provided to
the community through the City. SSA-funded projects can include, but are not limited to, security
services, marketing and advertising assistance, promotional activities such as parades and
festivals, and small-scale capital improvements which can be supported through a modest
property tax levy.

The mission of SSA #33 is to sustain and promote the prosperity and unique qualities of life of the
Wicker Park/Bucktown neighborhood and commercial district, while preserving its diverse
character for the benefit of its residents, visitors and businesses through the wise and discerning
investment of resources to enhance its public ways.

Average time to complete: 20 minutes

Your personal identification number is #######. You have the option of completing your
survey(s) over more than one sitting. If you must stop at any time, simply click the “Save” button
at the bottom of your screen. You may come back to your survey(s) at any time before CUT-
OFF DATE by returning to this web page and entering your identification number in the window
provided.

If you already have an identification number and would like to complete a survey,
please enter it here
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Thank you for agreeing to participate in the
Wicker Park/Bucktown Creative Community survey!

Members of the Creative Community include
e professional artists and musicians
e informal (amateur) artists and musicians (such as people who participate in
choirs, drum circles, or knitting circles); and

e people associated with arts organizations or businesses.

The Wicker Park and Bucktown area is highlighted in the map, below.

14. Are you currently / were you involved in the creative community of the Wicker Park and
Bucktown area at any time in the past 20 years?

a. yes
b. no SKIP TO END2
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Please tell us about living and/or working in the Wicker Park and Bucktown area.

15. When did you first become involved in the creative community of the Wicker Park and
Bucktown area?

0-5 years ago

6-10 years ago

11-15 years ago

16 -20 years ago

More than 20 years ago

®Paoow

16. How are/were you involved in the creative community? (Select all that apply)
a. artist (includes all types of visual and performing arts)
b. arts administration/management, marketing, education, technical and/or other
direct support of the creative community.
c. board member, donor, volunteer and/or other indirect support of the creative
community.
d. Other

17. Do you currently live or work in the Wicker Park and Bucktown Area?
The Wicker Park and Bucktown area is highlighted in the map, below.

a. yes SKIPTO 10

b. no
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18.

19.

20.

21.

22.

Did you ever live or work in the Wicker Park and Bucktown area in the past 20 years?

a. yes
b. noEND 2
For how long?
a. 0-5Years
b. 6-10 Years
c. 11-15Years
d. 16 —20 years
e. more than 20 years

What is your current home zip code?
What is the Zip Code of the space where you currently spend the most time working on
or supporting creative activites? _
Which of the following are the 3 most important reasons for your decision to leave the
Wicker Park and Bucktown area? (select up to 3)

a. [ ]rising rent/mortgage costs for living space and/or creative space
b. [ ]major life event (marriage, childbirth, new job, etc.)

c. [ lrising cost of living (food, clothing, incidentals, etc.), relative to other Chicago

neighborhoods

[ ]lack of suitable studio, rehearsal, exhibition and/or performance space

[ ]wanted access to better schools

[ ]decline in number of artists and/or musicians living/working in the

neighborhood

[ ]wanted to be part of a creative community in a different neighborhood

[ 1less racial/ethnic diversity in the neighborhood

[ 1less economic diversity in the neighborhood

[ ]found affordable housing to rent/own in a different neighborhood

[ ]change in aesthetics (“look” or “feel”) of the neighborhood

[ ]found suitable studio, exhibition, rehearsal or performance space in a

different neighborhood

m. [ ]found affordable studio, exhibition, rehearsal or performance space in a
different neighborhood

n. [ ]other (please specify)

~0 o

Please answer the following questions about the space where you currently spend the
most time working on or supporting creative activities.

23. What is the Zip Code of the space where you currently spend the most time working on

24.

or supporting creative activities?

Do you rent or own this space? (please select all that apply)

a. rent
b. own
c. other

25. Approximately how much did you spend last month on this space, including rent or

mortgage and standard overhead expenses (heat/air conditioning, gas, electricity,
insurance, property tax and routine maintenance)?
a. less than $500
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$501- $700
$801- $1000
$1001 - $1200
$1201 - $1400
$1401 - $1600
$1601 - $1800
$1801 - $2000
$2001 or more

Please select the statement that best represents your opinion.

Strongly Neither Agree Strongly

Agree

Agree nor Disagree Disagree Disagree

26. The space where | currently spend the most time working on or supporting creative
activities is adequate for my needs.

IF Strongly Agree or Agree, SKIP TO 15

27. Why do you say that? (choose all that apply)

oo

xT T S@mooo

not large enough (square footage)

lacks art-specific amenities (such as lighting, ventilation, delivery dock, sound
proofing)

no parking

not secure enough (safety)

not enough individual control over the space
must share the space with others

needs repairs or maintenance

building management/landlord restrictions
conflict(s) with neighbors (noise, etc.)

can’t afford it

other

28. Do you live in this same space (unit)?

a.
b.

yes skip to 22
no

Please answer the following questions about the space where you currently live.

29. What is the Zip Code of the space where you currently live?

30. Do you rent or own this space?

a. rent
b. own
c. other

31. Approximately how much did you spend last month on this space, including rent or
mortgage and standard overhead expenses (heat/air conditioning, gas, electricity,
insurance, property tax and routine maintenance)?

a.

less than $500

b. $501-$700

C.

$ 801 - $1000

d. $1001 - $1200
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$1201 - $1400
$1401 - $1600
$1601 - $1800
$1801 - $2000
$2001 or more

Please select the statement that best represents your opinion.

Strongly Neither Agree Strongly

Agree

Agree nor Disagree Disagree Disagree

32. The space where | currently live is adequate for my needs.

IF Strongly Agree or Agree or 2 SKIP TO 21

33. Why do you say that? (choose all that apply)

a.
b.

~T T s@moeoo0

not large enough (square footage)

lacks art-specific amenities (such as lighting, ventilation, delivery dock, sound
proofing)

no parking

not secure enough (safety)

not enough individual control over the space
must share the space with others

needs repairs or maintenance

building management/landlord restrictions
conflict(s) with neighbors (noise, etc.)

can’t afford it

other

Please tell us about the dynamics of the creative community and cultural heritage in the
Wicker Park and Bucktown area.

34. Which of the following was the single most important factor in your original decision to
live and/or work in the Wicker Park and Bucktown area? (choose one)

a.

=3

&~

T TS@me a0

[ ]affordable living space and/or creative space, relative to other Chicago
neighborhoods

[ ] affordable cost of living (food, clothing, incidentals, etc), relative to other
Chicago neighborhoods

] suitable studio, rehearsal, exhibition and/or performance space

] wanted to live near artists, musicians, writers and other creative types

] wanted to live in a racially/ethnically diverse community

] wanted to live in an economically diverse community

] major life event (marriage, childbirth, new job, etc.)

] attracted to the aesthetics (the “look” or “feel”) of the neighborhood

] proximity to arts festivals and other arts organizations

] identify with local ethnic enclave (for example, Polish, Puerto Rican and/or
Ukrainian Americans)

[ ]proximity to a variety of public transportation options

[ ]other (please specify)

— e ——
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Please select the statement that best represents your opinion.

Since | first became involved in the creative community of the Wicker Park and Bucktown area...

Strongly Neither Agree Strongly
Agree Agree nor Disagree Disagree Disagree

35. ...the cost of renting or owning a living space in the neighborhood has increased.
36. ...the cost of renting or owning a creative space in the neighborhood has decreased.

37. ...there are fewer eating and/or drinking establishments in the neighborhood that cater to
the interests of the creative community.

38. ...there are more retail establishments in the neighborhood that cater to the interests of
the creative community.

39. ...there are fewer combination live/work spaces available in the neighborhood.

40. ...there are more rehearsal and/or studio spaces available in the neighborhood.

41. ...there are fewer performance and/or exhibition spaces available in the neighborhood.
42. ...the aesthetics of the neighborhood (the “look” or “feel”) have improved.

43. ...there are fewer artists living or working in the neighborhood.

44. ...there are more arts organizations operating in the neighborhood.
45. ...there are fewer arts businesses operating in the neighborhood.
46. ...there are more places where artists and musicians can meet up and exchange ideas.

Please tell us about the assets of the creative community in the Wicker Park and
Bucktown area.

47. Using the following list, please rank the top five assets of the Wicker Park/Bucktown
creative community today (where 1 is the most important and 5 is the least important of
the five assets you chose).

[ ] creative organization(s), please specify

] identity as Young Community

] identity as Artist Community

] tourism

] access to Public Transit and Expressways

] Historic Significance or Heritage

] significant Landmarks

] Aesthetics (the “look” or “feel”) of the neighborhood

] proximity to the Loop

] available Studio/Rehearsal Space

] available Exhibition/Performance Space

] affordable Living Space

] affordable Studio/Rehearsal Space

] affordable Exhibition/Performance Space

S3TATIS@m0a0 T
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o. [ ]Racial/Ethnic Diversity
p. [ ]Economic Diversity
g. [ ]demand for Creative Products (Art, Music etc.)
r. [ ]Other (please specify)
48. Do you anticipate relocating outside of the Wicker Park and Bucktown area in the next 12
months?
a. yes (living space only)
b. yes (work space only)
c. yes (both living and work space)
d. No skip to 38

49. Which of the following has the most impact on your decision to consider leaving the

neighborhood in the next 12 months? (select up to 3)

PoTw

o
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[ ]rising rent/mortgage costs for living space and/or creative space
[ ] major life event (marriage, childbirth, new job, etc.)

[ ]rising cost of living (food, clothing, incidentals, etc.), relative to other Chicago

neighborhoods
[ 1lack of suitable studio, rehearsal, exhibition and/or performance space
[ ]wanted access to better schools

[ ]decline in number of artists and/or musicians living/working in the
neighborhood

[ ]wanted to be part of a creative community in a different neighborhood

[ ]1less racial/ethnic diversity in the neighborhood

[ ]less economic diversity in the neighborhood

[ ]rising property taxes

[ ]found affordable housing to rent/own in a different neighborhood

[ 1change in aesthetics (“look” or “feel”) of the neighborhood

[ ]found suitable studio, exhibition, rehearsal or performance space in a
different neighborhood

[ ]found affordable studio, exhibition, rehearsal or performance space in a
different neighborhood

[ ]other (please specify)

50. Using the following list, please rank the top 5 items that would benefit the creative
community of the Wicker Park and Bucktown area the most? (Where 1 is the most
beneficial and 5 is the least beneficial of the five items you chose).

aoow
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[ ]affordable housing specifically for artists

[ ]affordable work space specifically for artists

[ ] commissioned public art projects

[ ]increased awareness of the history of the creative community in the
neighborhood

[ ]1adesignated arts district

[ ]adirectory of studio, rehearsal, exhibition and performance space in the
neighborhood

[ 1quality schools PK-12

[ ]1a community center with studio, rehearsal, exhibition and performance space

available at a free or reduced cost
[ ]access to shared amenities, such as artistic and/or office equipment
[ 1adirectory of arts resources in the neighborhood

[ 1apool of funding to provide grants in support of artists, arts organizations and

businesses in the neighborhood
[ ] assistance finding housing/work space specifically for artists
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m. [ ]business services targeting the creative community

n. [ ]educational workshops on marketing, strategic planning and other topics
designed specifically for artists

o. [ ]opportunities for artists to convene, network and share best practices

p. [ ]a collective and/or cross marketing effort among local artists, arts
organizations and arts businesses

g. [ ]other (please specify)

51. Is there anything else you would like to say about the creative community, cultural
heritage and/or the Wicker Park and Bucktown area?

To help with our analysis, please tell us a little more about yourself.

52. Are you...?
a. Male
b. Female

53. How old are you?

Under 18 years of age
19 — 24 years of age
25 — 29 years of age
30 — 34 years of age
35 — 39 years of age
40 — 44 years of age
45 — 49 years of age
50 — 54 years of age
55 — 59 years of age
60 — 64 years of age
65 or more years of age

XTI T oTQ 00000

54. What is your race/ethnicity?
a. Asian or Asian American
b. Black or African American
c. American Indian or Alaska Native
d. White or European American
e. Multiple Race/Ethnicities
f. Other

55. Do you identify yourself as Latino or Hispanic?
a. Yes
b. No

56. What is your total, annual household income, including all sources?
$0 - $24,999

$25,000 — 49,999

$50,000 - $74,999

$75,000 - $99,999

$100,000 or more

©Qo oo

57. Approximately how much of your total, annual household income is derived from your
creative work?

a. 0-25%

b. 26-50 %
c. 51-75%
d. 76 -100 %
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58. Do you represent an arts organization or business?
a. Business (including sole proprietor)
b. Organization (includes 501 (c)(3) non-profit organizations and informal
organizations, such as drum circles and church choirs)
c. Neither skip to END

Please tell us about the arts organization or business you represent

59. Which of the following best describes your role in the arts organization or business that
you represent?

a. soul proprietor (self employed)
b. owner
c. executive director or manager
d. director or supervisor
e. employee or staff
f. board member / volunteer
60. When did your organization or business first open in the Wicker Park and Bucktown
area?
a. 0-5years ago
b. 6-10 years ago
c. 11-15years ago
d. 16 -20 years ago
e. more than 20 years ago

61. What goods and/or services does your organization or business provide? (please check

all that apply)

. painting/drawing
sculpture

theatre

music

dance

film/video/visual media
retail/boutique/food

art education/art lessons
studio/rehearsal space
exhibition/performance space

V]

marketing services to artists and/or other organizations or businesses
. historic or cultural preservation

art support services

Other (please specify)

LWIITARTTITQ@TOQ0T

62. How do you measure success? (please check all that apply)
attendance and/or admissions

awards and/or recognition

number of exhibits

number of students

number of members

revenues from the sale of goods or services
surveys

other (please specify)

S@moa0 Ty

63. What is the annual operating budget of your organization or business?

artist representation, management and/or administration (performing arts agents)
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g.

annual budget has not yet been determined
under $10,000

$10,000 - $24,999

$25,000 - $49,999

$50,000 - $99,999

$100,000 - $249,999

$250,000 or more

64. At the end of your most recent (fiscal) year, what percentage of your organization’s
operating income was derived from the following sources:

a.

b.

C.

earned income %

contributions from public sources (e.qg. city, state, county, federal) %
contributions from private sources (e.g. corporations, individuals, foundations,
etc.) %

Please tell us about the space your organization or business uses.

65. Do you rent or own the space?
a.
b.
C.

rent
own
other

66. Approximately how much does your business or organization spend per month on space,
including rent or mortgage, utilities, insurance and/or property taxes?

“S@moo0 T

less than $1,000
$1,000 - $1,999
$2,000 - $2,999
$3,000 - $3,999
$4,000 - $4,999
$5,000 - $9,999
$10,000 - $14,999
$15,000 - $19,999
$20,000 or more

Please select the statement that best represents your opinion.

Strongly Neither Agree Strongly

Agree

Agree nor Disagree Disagree Disagree

67. This space is adequate for my organization or business.

IF Strongly Agree or Agree or 2 SKIP TO 56

Please tell us about your organizational or business space.

68. Why do you say that?

oo
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not large enough (square footage)

lacks art-specific amenities (such as lighting, ventilation, delivery dock, sound
proofing)

no parking

not secure enough (safety)

not enough individual control over the space

must share the space with others
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needs repairs or maintenance

building management/landlord restrictions
conflict(s) with neighbors (noise, etc.)
can’t afford it

other

=~ zaQ

l.
Please tell us about how your organization or business plans for the future.

69. How often does your organization or business engage in strategic planning?

a. everyyear
b. every 2 or 3 years
c. less frequently

d. never

e. not sure

70. Does your organization or business have a written strategic or business plan

(document)?
a. yes
b. no

71. How does your organization or business market its goods and/or services? (choose all
that apply)

word of mouth and/or referrals

web site

e-newsletter

invitations and/or announcements

free media coverage: reporting, interviews or calendars of events

self- or sub-contracted promotion: flyers, leaflets, etc.

paid advertisements

other (please specify)

S@moa0 Ty

72. Does your organization or business have a written marketing plan (document)?
a. yes
b. no

Please tell us about the dynamics of operating an organization or business in the Wicker
Park and Bucktown area.

73. Using the list below, please choose the top 3 reasons for your original decision to locate
your organization or business in the Wicker Park and Bucktown area? (Where 1 is the
most important reason and 3 is the least important of the 3 you chose).

] affordable space

] space was adequate size for organizational/business needs

] proximity to the creative community

] proximity to festivals and non profit organizations

] proximity to transportation and parking

] proximity to the Loop

] proximity to home/living space

] other (please specify)

e

Please choose the statement that best represents your opinion.

Since first opening in the Wicker Park and Bucktown Area...
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Strongly Neither Agree Strongly
Agree Agree nor Disagree Disagree Disagree

74. ..my organization or business has experienced an increase in demand for my goods
and/or services.

75. ... my organization or business has changed the types of goods and/or services we offer.

76. ... the amount that my organization spends per month on space, including rent or
mortgage, utilities, insurance and/or property taxes has decreased.

77. ...the race, ethnicity, age, or economic status of the average person consuming the
goods and/or services of my organization or business has changed.

Please tell us about the dynamics of operating an organization or business in the Wicker
Park and Bucktown area.

78. Do you plan to relocate your organization or business outside the Wicker Park and
Bucktown area in the next 12 months?
a. yes.
b. no skip to 68

79. Which of the following has/had the most impact on your decision to consider leaving the
neighborhood in the next 12 months? (select up to 3)
a. [ ]rising cost of space, relative to other Chicago neighborhoods
b. [ ]lack of suitable studio, rehearsal, exhibition and/or performance space for
expansion in the neighborhood
c. [ ]lack of art-specific amenities at your current space (such as lighting,
ventilation, delivery dock, sound proofing)
d. [ ]suitable studio, rehearsal, exhibition and/or performance space in another
neighborhood (please specify ZipCode: )
[ ]lack of demand for goods or services
[ ]aesthetics (the “look” or “feel”) of the neighborhood is changing
[ ]other arts businesses and organizations are leaving the neighborhood
[ ]lack of racial/ethnic diversity in the neighborhood
[ ]lack of economic diversity in the neighborhood
[ ]other (please specify)

T oTa oo

80. To what ZIP Code do you plan to relocate your organization or business?
___ (please indicate 00000, if unsure)
81. Which of the following would benefit arts organizations and businesses in the Wicker
Park and Bucktown area the most? (Please rank your top three choices, in descending
order, from 1 to 3)

[ ]facade and streetscape improvements

[ ]branding the neighborhood as an arts destination or artist community

[ ]adirectory of funding sources available to arts organizations

[ 1a community center with studio, rehearsal, exhibition and performance space
available at a free or reduced cost

[ ]affordable start-up space and associated services for the creative community
[ 1access to shared amenities, such as artistic and office equipment

[ ]adirectory of arts resources in the neighborhood

[ ]aweb-based calendar and arts directory for visitors to the neighborhood

coop
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END

i. [ ]apool of funding to provide grants in support of artists, arts organizations and
businesses in the neighborhood

j- [ 1educational workshops on marketing, strategic planning and other topics
designed specifically for the creative community

k. [ ]opportunities for organizations and businesses to convene, dialogue and
share best practices

I. [ ]a collective and/or cross marketing effort among local artists, arts
organizations and arts businesses

m. [ ]other (please specify)

Wait! Don’t go yet!

SSA #33is interested in creating a database of artists, arts organizations and arts-related
businesses in the Wicker Park and Bucktown area. This database will be housed at SSA
#33 and may be shared with partners in the creative community. It may also provide the
basis for a resource directory and web based calendar.

By including your information in the database:

e you will receive information on upcoming SSA #33 programs

o you will receive all applicable requests for proposals (RFP’s) derived from the
results of this survey

e you will reserve the option to appear in any arts directories created as a result
of this survey

82. If you would like your information to be included in this database, please click “Continue.”

6.

7.

a. Continue
If you do not wish to be part of this database, please click “Submit” to exit this survey.

b. Submit SKIP TO END 2

Which of the following best describes how you would like to be listed in the database?
a. artist
b. arts organization
c. arts business
d. other (please specify)

Name of artist, organization, or business

Name of person who makes major business and/or programming decisions

Title

Mailing Address

City, State, ZIP Code

Website/URL
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10.

11.

12.

13.

14.

15.

16.

Phone X

Email

Year founded (if applicable)

Brief biography/resume of artist or description of business/organization (500characters
maximum)

Number of years at current location __

Number of current full time employees

Number of current part time and/or project employees

Approximate number of volunteers in the past 12 months ___

Primary focus/discipline of artist, business or organization (select all that apply)

Visual Arts
Animation
Architecture
Art gallery
Ceramics
Crafts
Fashion
Fiber arts
Foundry arts/Casting
Glass
Graphic arts
Jewelry making/design
Landscape design

. Mural
Painting/Drawing
Photography
Sculpture
Video/Film
Woodworking/Metalworking

TOTOS3ITATTSIQ@QNO0O00TO

Performing Arts

s. Dance/Choreography

t.  Music (Vocal/Instrumental /Composition)
u. Performance art

v. Storytelling

w. Theater arts/Acting

Digital Media
x. Computer graphics/Multimedia /New media
y. Digital print services

Written/Litterary
z. Poetry
aa. Writing/Literary arts

i
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